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Hupmobile Offers Six and hight for 1938 


GM SHIPMENTS HIT AUG. PEAK 


Chevrolet Sales Set New August Record 


Sparks 


Holler’s First 10,000,000 
Strike Stripes 
Times’ Time Out 
Chrysler to GM to Ford 
Preview Previews 


By 
Chris Sinsabaugh 


ILL HOLLER steps into the 
limelight this week through 
sales accomplishments of} 
Chevrolet’s| 
quality - dealer | 
army last 
month, which 
wasthe best 
sales August in 
the history of| 
the company.) 
Which _ record-| 
breaking affords | 
the column an) 
opportunity to) 
review the work | 
W. E. Holler of the general 
sales manager 

since he took over the job in the| 
fall of 1933. That was just 46) 
months ago and in the interim, 
counting the August record-| 
breaker, this man Holler’s dealers | 
have sold nearly 10,000,000 new 
and used cars and trucks. Break- 
ing down this count, I find 3,537,- | 
528 have been new cars and 
trucks and 6,123,516 

* * 

IN THE SAME 46 months the 
Holler-led dealer body has twice 
put Chevrolet in first place in 
registrations—’34 and ‘'36—out of 
the seven times Chevrolet has led 
the industry in sales. Had it not 
been for labor troubles at the start 
of this year, when GM plants were 
tied up for 45 days, ’37 might have 
been a third feather in Holler’s 
war bonnet. But as this is written, 
it looks very much as if the ’37 
series year will be another mil- 
lion unit sales year. With 918,656 
on the right side of the ledger up 
to Sept. 1 and with practically 
two months before the introduc- 
tion of the new series, observers 
fee) that this should be easy of 
accomplishment. 

* * * 

LOOKING BACK over this 
model year, which began last No- 
vember, I find Chevrolet started 
at a pace which promised to set 
up a new all-time sales record. 
November sold 107,853 and Decem- 
ber 101,586, the best start any 
Chevrolet sales manager has ever 
had. Then came the alphabet soup 
course, CIO and UAW, and the 
production brakes went on. It 
wasn’t until March that Chevro- 
let again struck its sales stride. 
But in the meantime Chevrolet 


(Continued on Page 27, Col. 1) 
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trade-ins. 
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‘August sales totals were 


Chevrolet Dealers 
Sell 99,337 New 
Units in a Month 


Truck Deliveries Reach 
22,120 for Second 
All-Time High 


DETROIT.—All previous 


toppled by Chevrolet last 
month, according to W. E. 


Holler, general sales man- 
ager, who announced the figures 
this week that set a new all-time 
mark. 

New car and truck sales were 
99,337 which surpassed the August 
sales of last year by more than 
3,400. 

In the used car section, August | 
sales mounted with the record-| 
breaking movement of new cars| 
and 153,636 were sold. This total | 
surpassed the 1929 total by nearly | 
28,000 and established the second 
highest August used car sales in | 





| Chevrolet annals with the 1936 to- 


tal of 165,636 still standing as the 
all-time used car record for this 
particular month. 

Truck sales put August, 1937, 
inte the second all-time high with 
a total of 22,120. A grand total of 
252,973 units were sold by Chevro- 
let in August. 

“Chevrolet dealers have proved 
that fewer dealers who are finan- 


(Continued on Page 24, Col. 1) 


Hupp Line to Consist 
Of Six Body Styles 


DETROIT.—Re-entering the passenger car field, the 
Hupp Motor Car Corp. this week announced its 1938 line, 
which consists of an eight and a six in the middle-price 


bracket. 


Hupp’s announcement is the industry’s first 


public introduction of 1938 cars. 

While not extreme, the new Hupmobiles show a well- 
conceived modernity in streamlining and appointments. 
Offered on two chassis (six and eight), the new line has a 





The Tep Ten 
PASSENGER CARS 


First Ten in Registrations 
as Reported in ADN Today. 


1937 1936 
Pos, Make Pos. 


1—581,276 Ford 501,775— 2 
2—493,168 Chev. 633,159— 1 
3—316,716 Plym. 314,956— 3 
4—173,759 Ddge. 158,140— 4 
5—141,502 Pont. 111,347— 6 
6—129,510 Olds. 129,219— 5 
7—126,972 Buick 938,404— 7 
8— 67,418 Pack. 34,349—11 
9— 63,192 Hud.* 65,885— 8 
10— 57,493 Chrys. 36,772—10 
* Includes Terraplane. 
Total All Makes 
2,386,306 2,229,786 


See Total Registrations to Date, 1937- 
1936, pages 24 and 25 this issue. 


“choice of three body styles 


on each chassis. 

The six, on a 122-inch wheel- 
base, is powered by an: E-head 
101-horsepower engine for which 
unusual gasoline economy is 
claimed. This chassis is available 
with either standard or custom 
| bodies in a six-passenger sedan, a 
trunk model sedan and a three- 
| passenger coupe. Standard and 
};}custom bodies are identical in 
roominess and exterior lines, the 
difference lying in upholstery ma- 
terials, appointments and acces- 
| sory equipment. In both, greater 
| body width and length provides 
|more coomfort and much more 

leg room. 

| The custom model is featured 

with built-in radio (insulated top 
|aerial), and choice of upholstery 
| fabric, as well as a full comple- 
| ment of accessories. 

| The eight, which is provided as 
|}|@ custom model only, is mounted 
|on a 125-inch wheelbase and 





| (Continued on Page 20, Col. 1) 





UNVEILING THE NEW Hupmobile line for 1938, which consists of a six and eight, was made at a 


rodeo party for the press. 


Sales Manager McDonald and Advertising Counsel Grace do the honors. 





CorporationRetail 


Sales of 156,322 
Also Set Record 


Deliveries to Consumers 
Hit 1,224,057 Units 
Since Jan. l. 


NEW YORK. — Sales to 
dealers by General Motors 
Corp. in August were the 
highest for that month in 


the corporation’s history, 
total factory shipments reaching 
798,09 agninet 121,943 for the 
same month last year, the cor- 
poration reported this week. 

The previous record was in 1928 
when such sales were 186,653 
units. 

Sales to consumers in the 
United States likewise set a new 
record for August, totaling 156,322 
compared with 133,804 a year ago, 
the highest since August, 1929, 
which were 151,722. 

World sales to dealers, however, 
were off from the previous month 
226,681. July sales to consumers 
in the United States were 163,818. 

Sales to dealers in the United 
States in August totaled 157,000 
compared with 99,775 in August a 
year ago and with 187,869 in July. 
This was the highest August since 
1928, when the total was 149,781. 

Sales to dealers in the United 
States for the first eight months 
of 1937 totaled 1,224,057 compared 
with 1,255,485 for the same period 
last year. 

Shipments to dealers in the 
United States and Canada and 
shipments overseas for the first 
eight months of 1937 totaled 

(Continued on Page 6, Col. 4) 


Nash Plans Entry 
Into Truck Field 
Late Next Spring 


By C. M. ZEFF 


KENOSHA, Wis.—Confirmation 
of the decision of the Nash 
Motors division of Nash-Kelvin- 
ator Corp. to enter the truck 
manufacturing field was given 
here Friday by C. H. Bliss, vice- 
president and sales director, in 
response to rumors that the com- 
pany would open the former 
Mitchell! plant in Milwaukee 
which it owns. 

Nash is considering the com- 
mercial truck field with produc- 
tion anticipated in the late spring, 
after the peak of the commercial 
car production has been reached 
on new models. The trucks will 
be made in the Kenosha plant. 





National Phone Hookup 


Will Carry 1 


NEW YORK.- Approximately | lars 
7000 General Motors dealers and 
field executiyes throughout the 
United States will hear Alfred P. | 
Sloan jr., chairman of General | 
Motors Corp., William S. Knudsen, 
president, and Richard H. Grant, | 
vice-president, in a _ telephone 
hookup covering 51 cities at 1:30 
o’clock E.S.T. on Sept. 15, it was 
announced today. 

The General Motors official 
group will be guests of the GM 
Club of Chicago at a luncheon 
which will be attended by mem- 
bers of the Pacific Coast section 
of the GM dealer council and a! 


Nash ’37 Sales 
Exceed ’36 Total 
By Nearly 80% 


KENOSHA, Wis.—Continuing to 
reflect a soaring sales curve, reg- 
istrations of Nash automobiles 
throughout the United States dur- 
ing the first seven months of the 
year, ended July 31, were 79.6 per 
cent ahead of those of the same 
period in 1936, it was announced 
today by C. H. Bliss, vice-presi- 
dent and director of sales of the 
Nash Motors division of Nash- 
Kelvinator Corp. 

According to the official regis- 
tration figures for all cars in the 
same period, the industry’s gain 
was 6.8 per cent. 

During the period, a total of 
49,109 Nash cars was registered in| 
the United States, as compared 
with 27,341 in the first seven 
months of 1936, a gain of 21,768 
units. 

Production of the new 1938) 
Nash automobiles, featuring a 
number of innovations in motor-| 
ing comfort, will be started Sept. | 
15, it was announced. Nash Mo-| 
tors plants in Kenosha, Racine | 
and Milwaukee, Wis., which have | 
been partially closed while a $2,- 
000,000 factory expansion has been | 
carried on, will resume operations | 
equipped to produce nearly twice | 
as many cars as in 1937. More} 
than 9,500 employes will have re-| 
turned to work in the three cities 
by Oct. 1, it was said. 





Com pulsory Car Tests 


Sought in Vancouver 


VANCOUVER, B. C.—The Van- 
couver city council has approved 
in principle a suggestion that 
semi-annual testing of all motor 
vehicles in the city be made 
compulsory. The city’s corpora- 
tion counsel is now drafting an 
amendment for submission to the 
provincial government. 

In sponsoring the _ proposal, 
Alderman Fred Crone announced 
that he would ask the govern- 
ment to co-operate with the city 
by insisting that all new drivers 
be properly tested as to driving 
qualifications, and that 
who have been convicted of driv- 
ing to the common danger, 





who have had their white licenses | ¢ 
oil tax costs in July were $4,471,624, 


taken away, be forced to take an- 
other test. 


Pierce Plane Listing 


BUFFALO.—Arthur J. Chanter, 
president of Pierce-Arrow Motor 
Corp., has announced that the SEC 
probably would be sent the registra- 
tion of 1,300,000 shares of the com- 
pany’s stock Friday, 


Pessell Named Manager 

SAN FRANCISCO.—Art J. Pessell 
has been appointed manager of the 
Fresno branch of Chanslor & Lyons 
Stores, Inc., automotive supplies. 
Pessell has been with the company 
for 16 years. Vern A. Schreiber 
succeeds him as manager of the 
company’s Stockton branch. 


“Fourth Dimension,” a _ regular 
feature of ADN, presents a digest of 
automotive advertising news. 





cago; H. A. Wehmeier, Community 
Motors, Inc., 


lanta, Baltimore, Boston, Buffalo, 
Charleston, W. Va., Charlotte, Chi- 
cago, 
lumbus, Dallas, Davenport, Day- 
ton, Denver, Des Moines, Detroit, 
El Paso, Fort Wayne, Harrisburg, 
Houston, 
ville, Kansas City, Mo., 
Los Angeles, Louisville, Memphis, 
Milwaukee, Minneapolis, Nashville, 
New Haven, New Orleans, New 
York, Oklahoma City, 
Philadelphia, 
land, Me., 
dence, Richmond, Salt Lake City, 
San Francisco, Seattle, St. 
Syracuse, 
| Wichita, Youngstown-Warren. 


of the board of directors of Mil-| 
|waukee Automotive Trades, Inc., 
Sept. 7, the following officers were 
| elected: 


coln-Zephyr distributor and 
dealer; 
dent, 

id 
tary, Chevrolet dealer; and Frank | 
J. Edwards, treasurer, Dodge and 
Plymouth distributor and dealer. 


board of directors: 


let Co.; 
Schwartzburg Motors, and A. A. 
Jaeger, of Jaeger Motor Car Co. 


people | July, 
$14,512,179 
or|cording to the U. S. bureau of in- 
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aan to Report on GM Dealer Council Plan | 


Talk to 7,000) 


large group of Chicago dealers. | 
The program which is part of a| 
two-day session of the dealer 
council will be carried by tele- 
phone to GM employe and dealer 
groups throughout the country. 


The purpose of the hookup will | 
be to report progress of the GM} 
dealer council plan which was in-| 
augurated two years ago for de-| 
veloping closer co-operation with | 
the dealer group. 

Speakers on the luncheon pro- 
gram to be broadcast by telephone 
hookup will include, in addition 
to Sloan, Knudsen, and Grant, the 
following GM dealers active in the 
dealer council group: J. E. Brown, 
Don Lee, Inc., Los Angeles; H. W. 
Tuttle, Howard Automobile Co., 
Los Angeles; Harry L. Lewis, Mil- 
waukee Avenue Motor Sales, Chi- 


Chicago. 

Cities in which GM groups will | 
meet to listen to the Chicago pro- | 
gram will include: Albany, At- 


Cincinnati, Cleveland, Co- 


Jackson- 
Lansing, 


Indianapolis, 


Omaha, | 
Port- 
Provi- 


Pittsburgh, 
Portland, Ore., 


Louis, 


Toledo, Washington, 


Milwaukee Assn. 
Chooses Officers; 


De Boer Is Head | 


MILWAUKEE. — At a meeting 


Harry De Boer, president, Lin- 


Harry Dahl, vice-presi- 
Packard distributor and 


ealer; George E. Merkle, secre- 


The following were added to the 


Ray Lorch, of Garfield Chevro- 
Harry Schwartzburg, of 


Tax Costs Up 34% 


WASHINGTON.—The federal gaso- 
line tax cost motorists $19,471,055 in 
or 34.2 per cent over the 
cost in July, 1936, ac- 
ernal revenue. Federal lubricating 
an increase of 89.2 per cent over the 
$2,311,106 collected in July, 1936. | 





WHILE THE NATION’S press representatives were taking a peek at Graham’s 1938 models, com- 
pany officials snapped this picture of the “gentlemen” to see how the situation would look in reverse. 
At the preview party were representatives from every important newspaper and magazine in the country. 


|}and Canadian make of passenger 


mi 


PEEPING TOMS and Paul Prys go “wild and woolly” at Hupmobile’s rodeo party, which served as a 
preview of Hupp’s 1938 line. A few of the nation’s automobile editors attending the roundup as guests of 
Henry Hempstead, Hupp advertising director, included, left to right: Johnny Jenkins, of the Chicago 
Daily News; Burt Pierce, New York Herald-Tribune; Rex Cleveland, N. Y. Times; Leon Pinkson, San 
Francisco Chronicle, and Chris Sinsabaugh, ADN editor. 





Safe Drivers Get 
Personalized Tags 


HARTFORD, Conn. — To 
drivers who have been li- 
censed in Connecticut for 
five years and whose driving 
record the motor vehicle 
commissioner regards as 
satisfactory, Connecticut 
gives—at a cost of $1 extra 
—a set of license plates 
bearing the driver’s initials. 
More than 8,000 drivers have 
already been issued personal 
license plates. 

Possession of the personal 
license plates has had an ad- 
ditional effect upon the 
holders, according to Com- 
missioner Michael A. Con- 
nor. Display of the plates 
singles the holder out to 
every other motorist as a 
safe driver, consequently 
the safe driver must be on 
his good behavior at all 
times in order to retain pos- 
session of the plates. 





| Sales ae 1929. | 


At Canadian Show 


| 
| 


TORONTO. — Every American | 
is on display at the motor 
show of the Canadian National 
Exposition, which closes. here 
Saturday. The only 1938 models 
on display are Studebaker and | 
Hupmobile. Sales are reported at 
a higher level than in any year 
since 1929. 

At the Automotive Day luncheon 
this week, R. A. Stapells, of To- 
ronto, was re-elected president of 
the Canadian Automobile Assn., 
and W. G. Robertson was re- 
named secretary. Represented at 
the luncheon were leaders of the 
industry and trade, as well as| 
officers of consumer associations. 


car 





William Ogg Fitzgerald’s famous | 
cartoons appear exclusively in Auto- 
motive Daily News. 


| ization will speak. The three days 
| of business parleys will be relieved | 


Chrysler Field Forces 
To Hold Annual Parley 


DE TROIT.—The entire field 


force of the Chrysler division, 
Chrysler Corp., will assemble here 
Monday for a three-day meeting 
at which plans for the 1938 sales 
campaign will be discussed in de- 
tail. This sales conference is an 
annual affair, whose purpose is to 
clear the decks for action prepara- 
tory to the opening of a new 
season. 

Those in attendance will be the 
Chrysler regional, district and 
merchandising men from all over 
the country. Joseph W. Frazer, 
vice-president in charge of sales, 
will preside. Factory executives 
and key men from the field organ- | 





by some social activity. 

At this conference the factory} 
receives a detailed account of the| 
sales activities throughout the| 


| domestic territory and from the} 


digest of these lays its plans for 
| the future. With recent additions 
|to the factory’s productive space | 
and a rearrangement of some of 
the departmental layouts tending | 
towards greater efficiency and} 
precision, an increased output for | 
1938 is presaged. This naturally 
means an even more intensive | 
sales effort than that which} 
brought about the record-breaking 
achievements of the 1937 line. 

Among other things the field 
force will have an opportunity to | 
see the new motion picture for} 
public showing that is expected to} 
be an important factor in the} 
coming sales campaign. This pic- | 
ture, in which two of the best) 
known and most popular radio| 
performers are starred, is of a| 
novel and interesting character. It 
puts over the sales message to the | 
public in a manner that is sure} 
to sustain interest throughout the | 
film. Another new motion nictnure 
addressed to the dealer body also 
will be shown for the first tome at 
this meeting. This picture is de- 
signed to help dealers and sales- 
men in presenting and selling 
Chrysler cars. 

Many of the men who will at- 





| gress. Biggers, 


| will 


in 
Detroit in time to attend the lake 
cruise given the Chrysler 100 
Club, which started from Detroit 
last Tuesday and wound up in 
Chicago Thursday morning. The 
100 leading Chrysler salesmen for 
the year ending June 30 were 
guests of the company on this 
outing. 


tend this conference arrived 


Roosevelt Names 
L.O.F. Glass Head 
For Jobless Tally 


HYDE PARK, N. Y.—John D. 
Biggers, president of Libbey- 
Owens-Ford Glass Co., has been 
named by President Roosevelt to 
take charge of the unemployed 
registration authorized by con- 
who has not yet 
accepted, declared he would de- 
termine next week whether he 
could spare the time from his 
private affairs. 

Biggers, a Republican, for sev- 
eral months has been a mem- 
ber of the administration’s busi- 
ness advisory council. Except for 
five years in the motor industry, 


he has devoted most of his life to 


| glass manufacture. 


Local election machinery and 
the rural letter carrier system 
may be used to conduct the un- 
employment count. Under the 
plan, a single Saturday after the 
fall elections would be set aside 
as registration day. Each regis- 
trant would be given a card sim- 
ilar to a social security card. 


Biggers to M. C. 

TOLEDO.—John D. Biggers, presi- 
dent of Libbey-Owens-Ford Glass 
Co., will be toastmaster at the civic 
dinner Sept. 16, opening a 10-day 
celebration of Toledo’s 100th birth- 
day. Gen. Hugh S. Johnson and 
Edward F. McGrady, retiring as- 
sistant secretary of labor, will be 
speakers. 


Will Build Addition 


MUSKEGON, Mich.—C. E. John- 
son, president of the Sealed Power 
Corp., announces that supplementing 
the new construction just completed, 
an addition to the foundry and a 
new warehouse and new stockrooms 
be built immediately to take 
care of the current expansion of 
business. 


Syracuse Date Set 

SYRACUSE, N. Y.—Dates set for 
the annual show of the Syracuse 
Automobile Dealers’ Assn. are Nov. 
8-13. 

Latest available registration figures 
appear twice weekly in Automotive 
Daily News. 





DETROIT.—Stressing the fact 
that service from a motor car 
standpoint has become a fine art 
because of the improvement in 
modern car construction, W. J. 
Cameron, principal speaker at the 
Ford Merit Club breakfast at the 
Statler Hotel Friday, which was 
attended by nearly 1,000 members 
of the club and other invited 
guests, said that service as it is 
now being rendered calls for men 
who can maintain the actual 
service built into the car. 


“It is the service man at the 
dealer’s place of business who 
keeps the inbuilt service effective 
throughout the life of the car. 
Is the willingness of the service 
man to help the owner that con- 
tinues the Ford service policy 
and above all this, service must 
not be allowed to get into the 
status of being a case of where 
smiles and overdue politeness is 
used to cover up deficiencies in 
the knowledge of the workings of 
the car. Friends are made on the 
garage floor which have their ef- 
fect on sales and the good will of 
the owners. No service man 
should ever put himself into the 
position of losing business by 
treating owners in any other way 
than that which will produce 
good will.” 


Service Into Action 


Departing from his usual six- 
minute discourses, Cameron went 


into service still farther by add-| 


ing that service is always new 
and new because of the way the 
public thinks of service. The 
business world, he stated, has 
turned the word service into ac- 
tion and its best interpretation is 
concerned with the proper and 
business-like treatment of the 
consumer buyer to establish 
friendship and continued proper 
business-like relations. 


Cameron cited the fact that 


Henry Ford himself was the Ford | 
Motor Co.’s first service man. He} 


told of the experiences Ford en- 
countered while the first run of 
Ford cars was being made and 
how as a producer of cars Ford 
was interested to the extent of 
traveling thousands of miles all 
over the country to learn at first 
hand the difficulties the buyers 
who without any service facilities 
at that time were experiencing 
and how Ford sensed the need of 
help to the car owners through 
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Ford Dealers Hear Cameron Stress Car Servicin 


850 Merit Club Members 
Attend Two-Day Meeting 


his experience as a former doctor 
of sick machines before he started 
making automobiles. Cameron 
stated that Ford’s own interest in 
his product was one of the con- 
tributing factors in the early suc- 
cess of the company and that for 
33 years the Ford Motor Co. has 
contended that service follows 
sales, although today sales and 
service must go together. Also 
outstanding in Cameron’s talk 
were statements such as “slack 
service makes slack sales” and 
that “cleanliness of the service 
garage and the parts department 
attracts the car owner.” 
36 Branches Represented 
The meeting was attended by 
850 members of the Ford Merit 
Club which is composed of the 
men in charge of the. dealer’s 
service and parts department in 
each of the 36 branch house dis- 
tricts throughout the United 
States who have met or exceeded 
the volume quota set by the Ford 
branch managers. Several in at- 
tendance were men whose records 
have continued for several years, 
this year’s meeting being the 
fourth annual conclave of the 
club. In attendance also were 
members of the club from Canada, 
Mexico City and Shanghai. 
Thursday’s session included an 
|all-day boat cruise from Detroit 
up into Lake Huron. Over 1,100 
men took the trip which began 
j}at 9 a.m. and concluded at 11 
p.m. During the day meetings 
|were held at regular scheduled 
intervals, the serious parts of the 
day on the water being broken by 
concerts from three bands and 
vaudeville entertainment groups. 
Pins Are Distributed 
During the breakfast at the ho- 
tel Friday, which was conducted 
| by Service Manager E. H. Martin, 
T. E. Naubert of the service sec- 
tion distributed the Merit Club 
pins to all those who qualified for 
this year’s memberships as well 
as to those who have completed 
|their second, third and fourth 
years in the club. Motion pic- 
tures of the boat trip on Thurs- 
| day were shown, after which W. 
| C. Cowling, general sales man- 
| ager, introduced Cameron. 
| Fifty Ford buses transported 
|}the visitors to Dearborn for 
| luncheon after which they were 
|taken through Greenfield Village, 
|the Ford Rouge plant and the 
Edison Institute museum. 








3 Foreign Carsin N.Y. Show; 
Accessory Space Allotted 


NEW YORK.—Foreign cars 
again will appear at the National 
Automobile Show in Grand Cen- 
tral Palace here, Oct. 27 to Nov. 3. 

Two English makes and one 
Italian are on the list thus far, 
the English makes being the 
Acedes and the Lagonda, entered 
by English Motors, Ltd., and the 
Italian, a Fiat, to be exhibited by 
the Advance Corp., Butler, Pa. 

This brings the total list of pas- 
senger car makes to be shown to 


22. There are 7 makes of commer- | 


cial cars listed and 14 makes of 
cabin trailers to date. 

Additional space was alloted last 
week to several accessory and 
parts concerns, leaving but a small 
amount of space available on the 
third floor. 

Passenger car exhibits include 
Acedes, Buick, Cadillac, Chevrolet, 
Chrysler, De Soto, Dodge, Graham, 
Hudson, Hupmobile, LaSalle, La- 
gonda, Nash, Nash - Lafayette, 
Oldsmobile, Packard, Pierce- 
Arrow, Plymouth, Pontiac, Stude- 
baker, Terraplane and Willys. 

Commercial cars to be shown 
include Chevrolet, Dodge, Terra- 
plane, Plymouth, Pontiac, Reo and 
Willys. 

Trailer exhibits include Alma, 
Auto Cruiser, Bender, Covered 


Wagon, Curtiss Aerocar, Fleet- 
wheels-Coates, Indian, Nash, Pal- 
ace Travel Coach, Schult, Stream- 
Lite, Tralette, Travelodge and 
| York. 

Accessory and other exhibitors 
| will include the following: 


Alemite Corp., American Auto- 
mobile Assn., Automotive Safety 
|\Foundation, Bendix Aviation 
Corp., Buda Co., Harvey, Cater- 
pillar Tractor Co., L. C. Chase & 
|Co., Ine., Chilton Co., Coleman 
|}Lamp & Stove Co., Continental 
Motors Corp., Cushman Motor 
Works, Encyclopaedia Britannica, 
Ine., Evans Products Co., Fleet 
|Owner List Co., Goodall Sanford 
| Industries, Hercules Motors Corp., 
| Karsmotik Co., Inc., Kendall Re- 
| fining Co., Lacquerwax Co., Motor 
| Vehicle Bureau, Motor Wheel 
;Corp., Nacto Cleaner Corp., Na- 
| tional Highway Users Conference, 
Overhead Door Corp., Police Dept., 
|Pyrene Mfg. Co., Radiator Spe- 
cialty Co. Railway Express 
| Agency, Inc., Simonize Co., Inc., 
Stewart-Warner Corp., Tennessee 
Eastman Corp., Titeflex Metal 
Hose Co., Trailer Topics Maga- 
|zine, Turnsignal Corp., Universal 
|Carloading & Distributing Co., 
and Waverly Oil Works Co. 





© 
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MORE THAN 850 members of the Ford Merit Club were guests of the Ford Motor Co. Thursday on 
a Lake Huron cruise. Shown is the lake steamer, loaded with Ford service men and guests, as it weighed 
anchor for the trip. The cruise was part of a two-day meeting in Detroit. 


® 





Dealers on Trek 
to Oldsmobile’s 


Lansing Preview 


LANSING.—More than 70 Olds- 
mobile regional, zone managers 
and assistant zone managers will 
arrive in Lansing Sunday for a 
two-day meeting which on Mon- 
day launches a series of pre- 
showings of the 1938 Oldsmobile 
six and eight to more than 8,500) 
Oldsmobile dealers and_ sales- 
men. The new cars will be shown 
to the public sometime during 
October. 

On Wednesday special trains 
will start a mass movement to 
Lansing of dealers, salesmen and | 
field men from every state, the| 
largest in Oldsmobile’s history. 
One-day meetings of the groups 
from various zones will be held 
daily during the last two weeks} 
of September. 

Altogether, 43 special trains 
will come into Lansing during 
that period. Railroad officials say | 
the convoy of special trains is the, 
largest ever handled by an 
dividual commercial organization 
at one time. 

During their one-day stay in | 
Lansing, the dealers and salesmen 
will be guests of the factory. They 
will attend meetings in the huge 
auditorium of the engineering 
building and make a tour of 
Oldsmobile’s modern plant. 
Luncheon will be served the men 
by a large staff of caterers in the 
new customer driveaway build- 
ing, recently completed. 

All business meetings will be 
conducted by D. E. Ralston, gen- 
eral sales manager. A feature of 
the program will be an address 
by C. L. McCuen, general man- 
ager. A presentation of Oldsmo- 
bile’s merchandising plans for the 
1938 model year will be made by 
G. R. Browder, assistant general 
sales manager in charge of re- 
tail selling. Oldsmobile’s am- 
bitious advertising program for 
the coming year will be discussed 
by V. C. Havens, advertising 
manager. 

Oldsmobile, which this year 
celebrates its 40th anniversary as | 
America’s oldest motor car manu- 
facturer, was the first automo- 
bile concern to entertain dealers | 
at the home plant. In 1907, the 
entire Oldsmobile dealer organi- | 
zation gathered in Lansing for| 
the first meeting of this kind in 
the entire industry. 








Parking Law Altered 


NEW YORK.—A _ revolutionary | 
parking ordinance, recently adopted 
here, establishes that it is no longer | 
illegal to park a car in the street at 
night without lights, so long as the| 
car is equipped with reflectors. 


| sical 


in-| | 


BARNACLE VIEW of Merit 


steamer pulled out of port on the day’s cruise to Lake Huron. 


Club members, top, as the lake 
Lower 


photo shows Ford officials who were hosts to the service men, left 
to right, D. B. Magner, Lincoln Motor Car Co.; E. H. Martin, M. J. 


O'Neill, T. Naubert, all of Ford Motor. 


Convenes a 


Studebaker Dealer Body _ 


t South Bend 


founding in 1852. The show pre- 


SOUTH BEND.—Two thousand | 


Studebaker dealers arrived here 
Thursday as guests of the Stude-| 
baker Corp. for the first of four 
two-day dealer conventions. Dur- 
ing the meetings the entire Stude- | 
baker dealer body attended one of | 
the greatest factory homecomings 
in the history of the automobile 
industry. 

The first contingent arrived by 
special trains Thursday morning, 


| attended demonstrations at the 


million-dollar, 800-acre Stude- 


| baker proving ground, where they 
| saw the new Studebaker cars in 


action. 
The afternoon session was giv- 
en over to the presentation of 


| “The Studebaker Cavalcade,” mu- 


revue type of theatrical 
show which depicted the history 


| of the Studebaker Corp. since its 


sented new sales and merchandis- 
ing ideas and a complete outline 
of the 1938 Studebaker program 
of activities. 

Friday the entire group was 
shown through the factory. Meth- 
ods and factory procedures were 
watched by the visiting dealers. 
After the factory trip, the climax 


| of the meeting was the driveaway 


of new 1938 automobiles. Every 
dealer, salesman, and factory rep- 
resentative drove a 1938 Stude- 
baker home to his respective com- 
munity, factory officials reported. 


Mechanics’ Strike Ends 

APPLETON, Wis.—An automobile 
mechanics’ strike in Appleton, 
Neenah, Menasha and Kaukauna was 
settled last week by dealers and 
representatives of Machinists’ and 
' Mechanics’ Union, Local No. 474. 
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By GEORGE M. SLOCUM 


WEE BIT You leave Bergen, 
OF Norway, where in 
SCOTCH! July there is a bare 
two hours of dark- 

ness, and by a fast turbine-driven 
ship reach Newcastle-on-Tyne in 
twenty hours. The contrast be- 
tween the clean northern ports 
and the smoky English mining 
city is almost too abrupt. From 
the land where people are pros- 
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unemployed miners whose faces 


betray their utter hopelessness, is 
disheartening. It was this sight 
which sealed a king’s fate when 
his words “Something must be 
done about this” alarmed an em- 
pire. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- * 
tive industry as a whole. Nor will its columns : 
be used to spread gossip or inflame prejudice. We were giad os pile our oa 
It will confine itself to the upbuilding of the| 8®8¢ into the ample space of the 
industry it is pledged to serve, wholly through | Seven-passenger Dodge which had 
the dissemination of NEWS which is timely,| been provided by our old friend 

from London, C. B. Thomas, now 


| 
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Llewelyn the Leader 


authentic and of value——(ADN 6-10-1983) 


PN ewe from the guy who kisses and tells, perhaps there 
is no better manifestation of bad manners than the 
man who invites you to “sup” at his table and then 
publicly sends you a bill marked “unpaid.” 
Little John Llewelyn Lewis, of CIO, against the President 
of the United States, while in utter bad taste, presents a 
new picture of CIO and its aims in this country—even 
Llewelyn is convinced that his cause cannot win before a 


just and impartial judge. 


The very essence of liberty in this country depends upon 
just such impersonal impartiality against which Llewelyn 
For years labor under such leadership as 


complains. 


The tirade of 


Llewelyn’s has complained that the scales of justice have 


been tipped against it. 


It has allegedly been the purpose 


of these leaders to even up the scale through organization 


of workers. 


sidered sufficient. 


But now even tempered justice is not con- 
Llewelyn begs, yea, demands that 
government come off its impartial perch and jump on his 


side of the see-saw. 

This is not only bad patriotism; it is bad philosophy. 
Fortunately for the country, if not fortunate for Mr. 
Lewis, this is the type of philosophy which to date has 
usually led its exponents in this country into oblivion. 
Citizens here appreciate too well that impartiality in gov- 
ernment is their only assurance of continued liberty. Let 
us hope that Llewelyn’s last outburst may go down in 
history among other famous last words. 


Price Reactions 


RECORD new car sales by General Motors and several 
of its divisions, individually, in August would seem to 
lay at rest any fears of what the public’s reaction to in- 


creased prices would be at this time. 


Most General Mo- 


tors lines were upped early in August but in spite of that 
fact the total sales at the end of the month established a 


new all-time record for any corresponding month in the 
corporation’s history. 
True, there has been a falling off in sales generally dur- 


ing the closing 10 days of August, but observers are in- 
clined to place the blame for this on the menacing war 
news from all sections of the globe rather than to any 
reaction against the higher prices. 
fact that August under the new model announcement plan 
has become definitely a tapering off month, whereas 
previous to 1935 it was more or less a mid-season month. 


Obviously, if the public will buy new cars in record 
quantities at increased prices this late in the model year, 
makers and dealers have little to fear in deciding their 
listings for 1938. Toa great extent this public acceptance 
of price changes on automobiles reflects the confidence 
which has been built up by years of fair dealing, and by 
which the public has come to know that the automobile 


Added to this is the 


represents the biggest dollar value in the country and will 


continue to do so regardless of whether prices are high| 


or low. 


export sales manager of Chrysler 
and to head northward across the 
English border into Scotland. 
Edinburgh was taking down the 
banners which had welcomed the 
first Scottish queen in a century 
and the state still bore signs of 
the tremendous crowds which had 
welcomed their Majesties. We 
visited the War Memorial, the 
most pretentious of its kind in 
the world and were awed at the 
volume on volume of closely typed 
names of the brave Scots who had 
died in the last futile war to save 
Democracy. 


* ® * 


We drove through the beautiful 
Trossocks Lakes district and 
stopped for two days at the north- 
ernmost of these beautiful lakes, 
Loch Earn. English friends had 
recommended the Drummond 
Arms Hotel at St. Fillans. (Mark 
that down in your note book if 
you plan on going to Scotland.) 


* of * 


At Glasgow, we were taken 
over the site of next year’s Brit- 
ish Empire Exposition which will 
rival the Wembley Exposition 
which we saw in 1924. Glasgow 
reminds one of Chicago except 
that it offers no modern hotels. In 
the British Isles, apparently, a 
hotel is never considered worth 
patronizing until it is so old that 
it should be demolished. 


* + * 


Neville Berry, publisher of the 
Daily Record, one of a string of 
important newspapers owned by 
his father, entertained us and 
promised he would come to New 
York at show time this year to 
invite Americans to the Glasgow 
Exposition. 

* * * 


Sailing from Glasgow on the 
“only four days by open ocean 
route” we had almost continuous 
dull days with intermittent fog 
and rain. It will always be risky 
business trying to use this short 
route for trans-Atlantic air serv- 
ice, as now proposed. The fog 
lifted as we approached the St. 
Lawrence to show us a gigantic 
ice-berg much too close for com- 
fort. We like Quebec and Mon- 
treal, but we will take the sunny 
southern route hereafter. 


* * * 


Scotland is a delightful country 
but we warn you that a good 
Scotch and Soda costs as much 
as it does here in the States.— 
G.M:S. 


A 
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Good to the Last Drop 


In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Registrations 


I have read with a great deal 
of interest the note in the August 
21 issue of Automotive Daily 
News stating that a recent law 
enacted in the State of Wiscon- 
sin bans the publishing of new 
car registrations in Wisconsin. 


I will greatly appreciate it if 
you will inform me as to what 
date the new law becomes effec- 
tive, and if possible, just how you 
are going to treat this in future 
tabulations published.— John C. 
Rink, N. W. Ayer & Son, Inc., 
Philadelphia. 

Editor’s Note: The Wisconsin 
law became effective July 1, and 
as yet no means has been de- 
vised of obtaining the registra- 
tion figures for public consump- 
tion. 


Radios 


In looking through the 1937 
Automotive Almanac, I have been 
unable to find figures on the pro- 
duction of automobile radios such 
as were shown in the 1936 edi- 
tion of the Almanac on page 123. 


Would appreciate your com- 
ments on whether or not these 
figures are available for the year 
1936.—R. W. Corns, Sales Control 
Department, B. F. Goodrich Co., 
Akron. 

Editor’s Note: We are unable to 
obtain authoritative figures on 
1936 production, but it is possible 
they may be secured from the 
Automobile Manufacturers Assn., 
366 Madison Ave., New York 
City. 


Highway Safety 


Infantile paralysis is without 
doubt a terrifying scourge, but 
after reading in a Chicago paper 
an alarmed account of the 17 
deaths from the disease in that 


city for a period in August, it 
struck me as peculiar that many, 
many times more than that num- 
ber may be reported dead as a 
result of automobile accidents, 
without arousing a similar horror 
in the minds of readers. It seems 
to me that Automotive Daily 
News could render no greater 
service to the American public 
than by undertaking a persistent 
campaign against this  ever- 
present scourge, It strikes me that 
the automobile dealer should be 
one of the most effective agents 
in the war against motor deaths. 
E. S. 


Survival 


We have learned that several 
issues of your paper have con- 
tained automobile survival sta- 
tistics and kindred data. The mo- 
tor vehicle allocation study of our 
state-wide highway planning sur- 
vey is concerned with the ages 
and makes of motor vehicles in 
this state. 


Any automobile survival statis- 
tics on North Carolina that you 
could furnish us would be greatly 
appreciated. In addition, would 
you be kind enough to inform us 
of any other data or sources of 
information, of which you may 
have knowledge, that deals with 
this subject?—James S. Burch, 
Engineer of Statistics and Plan- 
ning, State Highway and Public 
Works Commission, Raleigh, N.C. 


Editor’s Note: The only auto- 
mobile survival statistics avail- 
able to ADN are those contained 
in our roster of American passen- 
ger cars, past and present, con- 
tained in the Automotive Alman- 
ac for 1937, which lists more than 
1,500 makes. For complete sur- 
vival statistics on cars still in 
registration, communicate with R. 
L. Polk & Co., Detroit. 
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THANK YOU, 


Chevrolet dealers and salesmen. 


FOR THE GREATEST 
AUGUST SALES 
RECORD 


in all Chevrolet history 


Once more it is Chevrolet’s pleasant 
duty and privilege to thank Chevrolet 
dealers and salesmen for an August sell- 
ing record without parallel in the entire 


history of Chevrolet. 


Sales of new Chevrolets during August 
totaled 99,337 units... 
more than 475 units per hour during every 
8-hour working day—making this the 
most successful August Chevrolet has 


ever enjoyed! 


This record surpasses Chevrolet's bril- 
liant selling record of August 1929— 
peak year for the industry to date—and 
also the record of 1935, the biggest pre- 


vious August in Chevrolet history. 


CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, 


an average of 


Moreover, Chevrolet dealers enjoyed the 
second largest August truck sales in 
their history, and scored an equally im- 


pressive record in used car sales. 


These are marvelous sales accomplish- 
ments, They are a tribute, not only to 
the outstanding quality of Chevrolet for 
1937—the only complete car, priced so low 
—but also to the outstanding ability of 


the Chevrolet selling organization. 


Thank you again, Chevrolet dealers and 
salesmen, for another record month; 
and thank you also for the fine loyalty 
and cooperation which have made this 


record month possible. 


DETROIT, MICHIGAN 


WHEN YOU HAVE THE Cy, . Aste gt YOU HAVE FRIENDS 


OLET FRAN© 





British Car Output 
Seen at 500,000 


MONTREAL.—Over half a mil- 
lion motor vehicles will be pro- 
duced in the United Kingdom this 
year, 400,000 passenger cars and 
100,000 commercial vehicles, it is 
estimated. 


July figures show an increase of 
5,000 passenger and 1,000 commer- 
cial vehicles over July, 1936. 
Every week approximately 10,000 
new motor vehicles are being put 
on the roads in Britain and 10,000 
are being exported. 


Government departments, includ- 
ing the war office, air ministry, 
navy, post office, and ministry of 
transport are distributing large 
orders which have been shared by 
Ford, Morris, 
companies. 


ODERN motor cars and trucks 


sell best to 


people. 





General Motors president. 


Austin and other} autumn. 


modern-minded 
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GM's Aug. Sales Highest in Corporation’: s History 


Shipments Hit 188 ,010 Mark 
Against 186,653 idle i in °28 


(Continued from | from Page 1) 


BIGWIGS OF THE CORPORATION shown at the annual dinner 
of the Buick field sales organization at Flint last week. Shown at the 
speakers’ table, from left to right, are Harlow H. Curtice, Buick presi- 
dent; Alfred P. Sloan jr., chairman of General Motors Corp.; W. F. 
Hufstader, Buick general sales manager, and William S. Knudsen, 


To Investigate Tariff 
MONTREAL.—The Canadian tariff 
board is getting ready to investigate 
automobile rates again when it re- 
sumes its sittings inthe early 
During the summer, con- 


ferences have been held _ several 


eady 
for planting your 
motor car sales 


equipment. 


times with manufacturers and deal- 
ers, the designs being to narrow the 
price spread where possible. An- 
other phase to be taken up concerns 
the Canadian content, soon to re- 
quire 65 per cent. Finally, the ques- 
tion of freight rates on motor cars 
shipped to the west will arise. 


This man knows the high costs of obsolete 


He’s seen it break down on 


critical days and lose costly crops through 


slow, 


Nobody in America is more conscious of 


your modern design and performance than 
the farmer who farms by power. 


farmer who owns the sleek, 


speed tractor . 


machinery. 


He’s the product of a new day and ace. 


He talks your language. He thinksyour way. 


He has to. 
When he’s plowing, 


harvesting. . 


ciently so that he can finish before the 


weather has a chance to stop him. 


Even minutes count with him. 


. he has to work fast and eff- 


He’s the 
high- 


new, 


.. and the modern farm 


equipment... 


inefficient performance. 


Capper’s Farmer is almost as much a part 
pp 


. . > 
of this modern-minded, power-farmer s 


as his tractor. 


For years he has relied on Capper’s Farmer 


to bring him the new, accurate information 


and factual data on the new ideas, 


methods and new machinery . 


new 


. which 


form the life-blood of modern money- 


seeding, cultivating or 


making farming. 


To this man, potentially your best customer, 
Cappers Farmer presents your advertise- 


ments as no other medium can. 


DYNAMIC COUNSELOR TO 1,080,000 MODERN FARMS 








1,512,061 compared with 1,496,804 
for the like period of 1936. 

Consumer sales in the United 
States for the period totaled 1,191,- 
366 compared with 1,261,714 for 
the same eight months of 1936. 

In discussing the probable effect 
of this increase in factory ship- 
ments on the corporation’s earn- 
ings, the Wall Street Journal de- 
clares that “this prospective gain 
(of 30 per cent) in sales points to 
the likelihood of a much more fa- 
vorable earnings comparison with 
last year for the quarter than was 
the case in the first half of the 
year when the volume of produc- 
tion was restricted by strikes and 
unauthorized labor stoppages. 

“From the standpoint of the 
full year’s operations, of course, 
the importance of this gain is 
minimized by the circumstance 
that the third quarter is now the 
seasonal low period, in line with 
the policy of early autumn new 
model introductions. In the third 
quarter of last year, GM’s net 
profits were equal to 75 cents a 
common __ share,” the Journal 
states. 

“In the second quarter of this 
year, when unit sales were 1.8 
per cent less than in the like 1936 
period, the corporation’s net 
profits, which were equal to $1.48 
a share, dropped 25.4 per cent 
under last year. In the first quar- 
ter, when unit sales were 12.2 per 
cent less than in 1936, net profits 
of 99 cents a share showed a de- 
cline of 14.6 per cent. The drop in 
profits in both periods reflected, 
in addition to the curtailed vol- 
ume, the sharp rise in production 
costs without offsetting price in- 
creases. 


| 





in unit car and truck sales for the 
quarter would probably result in a 
somewhat larger gain in dollar 
sales. This was the trend in the 
first and second quarters, when 
dollar sales showed a decline of 
1.3 per cent and a gain of 7.4 per 
cent over 1936, respectively, in re- 
flection of an increased proportion 
of sales of higher priced units. An 
additional factor in the current 
quarter is the price increases on 
GM cars which became effective 
early last month. These increases, 
however, probably applied to less 
than one-half of the quarter’s to- 
tal production.” 


Car Toll Shows 
Slight Decrease 


WASHINGTON. — Automobile 
fatalities decreased slightly in 124 
major cities during the week end- 
ing Sept. 3. The total was 191, two 
less than the corresponding week 
of last year, according to the bu- 
reau of the census. 

Fatalities in the 124 cities dur- 
ing the first 35 weeks of 1937 to- 
taled 5,944 compared with 5,306 
for 1936, an increase of 12 per 
cent. 

Deaths from automobile acci- 
dents occurring within the city 
limits of certain major cities for 
the first 35 weeks of this year, to- 
gether with comparisons with the 
corresponding 1936 period, follow: 

Baltimore, 83 compared with 65; 
Boston, 75 compared with 77; Chi- 
cago, 463 and 418; Cleveland, 147 
and 127; Detroit, 199 and 177; Los 


“A gain of 30 per cent or better} Angeles, 293 and 274. 


Buick Service Heads Meet 


Following Sales Conclave 


FLINT.—Following the annual 
meeting of Buick field sales or- 
ganization of more than 250 re- 
gional and zone managers, and 
the subsequent opening here last 
week of the annual Buick sales 
school, approximately 120 Buick 
service managers from the vari- 
ous zones throughout the country 
are meeting here this week to lay 
plans for the coming year. 

Alfred P. Sloan ir., chairman of 
General Motors Corp., and Wil- 
liam S. Knudsen, president, were 


the principal speakers at the an-| 


nual dinner of the field sales or- 
ganization last week at the Du- 
rant Hotel here. 

More than 250 regional, zone 
and assistant zone managers and 
distributors from throughout the 
United States, and a special dele- 
gation from General Motors of 
Canada, together with members 
of the factory manufacturing and 
engineering staffs, attended the 
session. 

The two GM officials shared the 
speaking program with Harlow H. 
Curtice, Buick president, and C. 
S. Mott, a vice-president of the 
corporation, with W. F.. Hufstader, 
Buick general sales manager, as 
toastmaster. 

A large group of GM officials 
and executives of other divisions 
of the corporation lined the speak- 
ers’ table. These included C. E. 
Wilson, O. E. Hunt and L. P. 
Fisher, vice-presidents of General 


Motors; W. A. Fisher, president of | 
Fisher Body Corp.; John J. Schu- | 


mann jr., president General Mo- 
tors Acceptance Corp.; Harley J. 
Marle, director of the styling sec- 
tion of GM: F. P. Fisher, general 
manager of Fisher Body: M. L. 
Prentis, treasurer; 
“ssistant treasurer and A. C. An- 
Jerson, comptroller of GM: A. L. 
YNean, president General Motors 
"folding Corp.: Henry Crane, tech- 
~fcal assistant to Sloan; L. L. 
Short, president 


F. E. Donner, | 








General Ex-, 


change Insurance Co.; C. E. Mc- 
Tavish, general sales manager 
General Motors of Canada; T. P. 
Archer, director of operations 
Fisher Body; B. D. Kunkle, ac- 
cessory division, GM; Arnold 
Lenz, assistant manufacturing 
manager of Chevrolet; A. G. Bish- 
op, GM director and E. R. Breech, 
member of Sloan’s staff. 


The function followed a day of 
business sessions in which the 
factory sales organization dis- 
cussed sales and manufacturing 
plans. These sessions were held in 
the IMA auditorium under the di- 
rection of Hufstader. Among the 
speakers at the business meeting 
were Thos. H. Corpe, director of 
advertising and sales promotion; 
C. D. Bevington, manager of the 
business management department; 
C. A. Chayne, chief engineer, Cur- 
tice and Hufstader. 


Buick dealers during the first 
seven months of the year obtained 
a net profit of $3,255,668 more than 
during the first seven months of 
1936, the zone men were told by 
Hufstader. 


“The used car sales have kept 
pace with new car sales,” the ex- 
ecutive said, “and at present our 
dealers have approximately only 
a 27-day supply on hand.” 


The annual Buick sales school 
continued through Saturday, 
while 28 Buick car distributors 
from throughout the country met 
Thursday and Friday to discuss 
their phase of the Buick activity. 

The annual Buick service school 
opened Wednesday of this week 
and will continue through Sept. 
15. Those attending the service 
school, under the direction of C. 
W. Jacobs, parts and_ service 
manager. in turn will hold be- 
tween 350 and 400 similar schools 
in key cities in their zones he- 
tween Sept. 15 and Nov. 1, for the 
benefit of more than 8500 dealer- 
service men. 
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“Remember the Blue Streak! It scooped 
the field in ’°32! And now... Graham 
has done it again. | know! | saw the car! 
Right then | knew | wanted to sell it! 


io) cM WAN Aleem ioe iilet met MCleslileli mr 
a wow! It makes other cars look old-fash- 
ioned .. . behind the times. That car is 
going places! And I’m going with it! I'm 
signing up with Graham now!” 3 


HOLD EVERYTHING - WAIT FoR THENEW GRAHAM 





You, too, will want to sign up with 
Graham when you see this new car. Get 
the whole °’story. Find out how you can 
make more money with Graham. We 
honestly believe that the new Graham 
cars will be among the biggest money- 
makers of 1938. Find out now! Get in 
touch with F. R. Valpey, Vice-President 
and General Sales Manager, Graham- 
Paige Motors Corp., Detroit. Do it today! 
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Chrysler Expansion Will Add 186,000 Square Ft. 


Plump Molecules Shown 
To Produce Better Fuel 


ROCHESTER, N. Y.—Discovery 
of the fact that gasoline made up 
of round, fat molecules is far 
more efficient than that in which 
the molecules are long and thin 
may make possible automobiles 
with smaller engines: and operat- 
ing more miles per gallon. 

According to statements of W. 
G. Lovell and J. M. Campbell of 
the General Motors research lab- 
oratories in a paper presented 
here Friday before the, American 
Chemical Society, exteriSive chem- 
ical experiments have proved that 
the shape of the molecule has a 
direct bearing on the size of gaso- 
line bills and the kind of car pur- 
chased. 


Why the shape of the molecule 


A 


makes this difference is quite 
simple, the research men declared. 
Automotive engineers have long 
known that if they increase the 
compression ratio of an engine, 
they got more power out of it on 
less gasoline. It was something 
they wanted to do. But when they 
tried it, they found that the en- 
gine would knock on the avail- 
able gasolines, so that what they 
wanted to do they could not do. 


It was found that not all gaso- 
lines were alike in this respect. 
Some were better than others. 
Chemical research has found out 
why. It is because of the shape of 
the molecules in the gasoline. If 
the molecule has a long, stringy 
shape it knocks badly; but if a 





molecule of the same size is ar- 
ranged compactly, more like a 
ball, then it makes a fine fuel. 
The difference between these two 
types of molecules is so great that 


a fuel made of one may give 50} 
| per cent more power in a suitable 


engine than another. 

Lovell and Campbell pointed 
out that it is known already that 
present fuels are very poor com- 
pared to what they could be if 
chemists only had _ sufficient 
knowledge to shift the atoms 
from one form to another, and 
to do the job on 
basis. 

So far these super fuels have 
been mostly made in the labora- 
tory in glass flasks only. They are 
too expensive for general use, al- 
though fuels of 100 octane num- 
ber (regular-grade gasoline runs 
around 70 octane number) are 
now “tailored” to fit airplane en- 
gines where the duty is very se- 
vere. 


a commercial | 





Additions Likely 


to Be Set 


For ’38 Model Production 


DETROIT.—Expansion of both| 


body and manufacturing plants, 


which will provide increased pro- | 


duction space for the 1938 models, 


is under way at Chrysler division | 
| creased to meet the demands of 


factories here. When completed, 
the expansion will provide 110,000 


additional square feet of produc-| 


tion area in the Chrysler plants 
and 
in the Kercheval body plant. 
According to David A. Wallace, 
president of the Chrysler division, 
the increased production 
will 
begins 
models. 
“A great percentage of this in- 
creased area is allotted to our 
machining operations,” says Wal- 
lace. “The building extension is to 


operations on the 1938 


be equipped with the latest type! 








DEALER OPPORTUNITY FOR 


FLEET BUSINESS THAT DOES NOT 
COMPETE WITH YOUR REGULAR LINE 


The Leading Manufacturer of House-to-House 
Delivery Trucks has Available Several Profitable 
Territories in United States and Canada 


THIS company manufactures the patented Divco-Twin House-to-House 
Delivery Truck which operates from a standing or sitting position. This 
is the vehicle that started the dairy industry to motorize milk routes over 
ten years ago. Since the beginning, the Divco-Twin truck has held lead- 
ership in this big field. During these years, we have concentrated exclu- 
sively upon the design and production of this one type of efficient and 
economical specialized vehicle. 


Today there are many hundreds of fleet owners operating thousands of 
Divco-Twin trucks. This is a very desirable and profitable fleet business 
with a repeat factor that pyramids sales. One dairy organization alone 
has purchased 1660 of these vehicles, adding to their fleets in ever- 
increasing numbers each successive year. This is common practice among 
Divco-Twin fleet owners. The roster of fleet owners is growing rapidly. 
We are just closing the biggest year in Divco-Twin history. 


The Divco-Twin truck has many exclusive, patented features. It is defi- 
nitely the most economical gasoline vehicle manufactured. It is easier to 
service than conventional motor trucks. The pioneering work has long 


since been done. 


This is a very timely opportunity for aggressive and experienced dealers to 
acquire the Divco-Twin franchise. Divco-Twin Trucks are available for 
all types of house-to-house delivery service. This vehicle does not com- 
pete with your regular line. It offers you additional profitable fleet busi- 
ness that you do not now have. To those who qualify, we offer a very 


attractive set-up. 


12801 East Jefferson Avenue 


JOHN NICOL, President 


DIVCO-TWIN TRUCK COMPANY 


DETROIT, MICHIGAN 


76,000 additional square feet | 


space | 
be available when Chrysler | 








of machinery and will have one 
of the most modern and efficient 
lighting systems available. 

“Our receiving and shipping fa- 
cilities have been greatly in- 


additional operations entailed in 
handling the enormous amount of 
material necessitated by heavier 
schedules. 

“In addition to the installation 


|of much new machinery for this 


increased production, it has been 
necessary to relocate some 3,000 
of our present machines. This 
work is being done with no inter- 
ruption in production operations. 
Each machine with its operator is 


|} moved to its new position with 


practically no disturbance to the 
production line. 

“The increased floor space in 
the machining division not actu- 
ally occupied by machines will be 
used for storing material ahead of 
the machining and assembly 
operations, so that there will be a 
minimum of time and effort ex- 
pended in getting material to the 
operatives. 

“Because of the expansion of 
the machine shop and the increas- 
ing number of cars driven away 
by dealers and owners, we have 
found it necessary to increase our 
driveaway operations. With in- 
creased room and better facilities, 
we are prepared to handle the 
heavy 1938 schedule in a most effi- 
cient manner. 

“In the Kercheval body plant, 
where we build our all-steel bod- 
ies, expansion has kept pace with 
that of the Chrysler plant. To 
meet the demands of 1938 we 
have found it necessary to con- 
struct additional building totaling 
76,000 square feet of floor space. 
These new buildings will house 
our body-in-the-white assembly 
operations, comprising the auto- 
matic welders where our bodies 
are constructed and the storage of 
material ahead of these opera- 
tions. 

“These buildings are of the new- 
est type factory construction, with 
improved lighting and ventilation. 
By improving the working condi- 
tions even over our existing high 
standards, these expansions will 
tend to raise the quality of the 
bodies produced in this division. 

“In connection with this build- 
ing expansion, we are making a 
decided improvement in our paint 
division by the installation of a 
new type of paint booth. This 
new type will improve the quality 
of our paint job, increase the vol- 
ume of production in this depart- 
ment and also further improve 
the working conditions of our 
employes.” 


Car Life Aid Seen 
In Hupp Process 


DETROIT.—-A process designed 
to put added thousands of miles 
of wearability into new motors 
has been developed by Hupp 
Motor Car Corp. 

The exclusive process used in 
both the new Hupp sixes and 
eights is claimed to duplicate ac- 
tual driving conditions while 
cylinder walls are being honed to 
mirror-like smoothness. 

During the honing 
dummy “anti-distortion” heads 
are fitted to the motor block. In 
his position the dummy exerts a 
pressure identical with the cyl- 
‘nder head of a running engine. 

Hipp engineers claim that vir- 
‘ually all warping caused by the 
itting of cylinder heads is an- 
‘icipated by this me'hod and that 
‘olerances of less than one ten- 
thousandth of an inch can be ac- 
eurately gauged, insuring long 
motor life. 


process 


Buys Plant Space 
ST. THOMAS, Ont.— Weatherhead 
Co. of C'eveland, O., has acquired 
factory space here and will manu- 
facture automebile parts. . 
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CAR BUYING INFLUENCE 


OF MEN AND WOMEN 
SHOWN BY NEW SURVEY 


' 


Need for Dual Advertising Audience Emphasized 


e Analyzing the influence of husbands and wives in the purchase of new cars, 9 inde- 
pendent research companies checked car-owning families in a nation-wide survey of 2246 
Redbook homes. They asked, “Before you bought your present car, what brand or 


make was the wife inclined to favor? The 
husband?” Answers are given in the table, 
which also shows the cars finally bought. 


Note that the first ten cars favored by the wives are iden- 
tical with those favored by the husbands. Noté ‘also that» 
with the striking exception of Dodge, the ranking of the first 
ten cars favored is the same as the ranking of the cars now 
owned. Thus, Ford, first choice of husbands and of wives 
before buying, ranks first among the cars in Redbook homes. 


Result-demanding automotive advertisers will be quick 
to interpret these findings as a need for concentrated ad- 
vertising in magazines like Redbook, whose vibrant edi- 
torial content attracts intense readership by both men and 
women. 


Other facts revealed by this survey constitute further 
evidence of the value of a major advertising investment in 
Redbook Magazine. 74.7% of all cars owned by Redbook 
families are three years old or less. 19.9% are 1937 models. 
And 19% of Redbook families are planning to buy new cars 
within the next 12 months. 


George Nelson in the Fisher Building has a case history 
giving definite results of an automotive advertising cam- 
paign in Redbook. Call him at Madison 1665 for complete 
details that show what you can expect from a major schedule 
in Redbook. With the lowest rate in the field, Redbook 
offers more circulation per dollar, more intense reading, 
and a greater proportion of news-stand sales to the fastest 
growing audience for a general monthly magazine. 


INFLUENCE IN CAR PURCHASE 


Brand or Make 
* 


Ford . . 
Chevrolet 
Plymouth 
Dodge . 
Buick . 
Pontiac 
Oldsmobile . 
Packard . 
Chrysler . 
Studebaker . 
Nash . 
DeSoto 
Hudson . 
LaSalle 
Cadillac . 
Graham-Paige . 
Willys. 
Lincoln 
Hupmobile . 
All others 
Don’t know . 
No preference . 


Per cent of 
wives favoring 


.' 15.4% 


14.0% 
8.6% 
0.8% 
8.3% 
4.6% 
3.6% 
3.5% 
2.8% 
1.7% 
1.4% 
0.8% 
1.0% 
1.0% 
0.8% 
0.2% 
0.3% 
0.2% 
0.4% 
8.8% 
9.9% 


11.9% 


100.0% 


Per cent of 
husbands fevering "ew owned 
. s 


18.3% 
15.4% 
10.5% 
1.3% 
10.0% 
5.0% 
4.6% 
3.8% 
3.7% 
2.2% 
14% 
0.8% 
1.0% 
0.8% 
1.0% 
0.5% 
0.2% 
0.2% 
08% 
10.5% 
4.7% 
3.3% 


100.0% 


Per cent 
22.4% 
18.7% 
11.0% 

8.1% 
7.4% 
5.4% 
4.9% 
3.5% 
3.4% 
2.7% 
15% 
15% 
1.2% 
1.0% 
0.9% 
0.7% 
0.6% 
0.5% 
0.5% 
4.1% 


100.0% 


19.9% NOW OWN 1937 MODELS—19% ARE PLANNING TO BUY NEW CARS 


REDBOOK MAGAZINE 


SELL THE FAMILY, AND YOU SELL ALL 


FISHER BUILDING, DETROIT 230 PARK AVENUE, NEW YORK 





10 


AUTOMOTIVE DAILY NEWS, SATURDAY, SEPTEMBER 11, 1937 





Seattle Labor Board Reports on Dealer Situation 


Production of ’?38 Nashes 
Scheduled for Sept. 15 


KENOSHA, Wis.—With its $2,- 
000,000 program of plant expan- 
sion in Kenosha, Racine and Mil- 
waukee virtually completed, the 
Nash Motors division of Nash- 
Kelvinator Corp. will start pro- 
duction of its new 1938 automo- 
biles on Sept. 15, it was announced 
Friday by Ray A. DeVlieg, general 
works manager, who has had 
charge of the expansion activities. 

Starting on this date, the com- 
pany will begin to reinstate the 
employes who have been inactive 
for several weeks while the ex- 
pansion program has been going 
on, DeVlieg said. Employment in 
the Nash plants will reach its 
peak about Oct. 1, when approxi- 
mately 9,500 men will be engaged 


in turning out the new 1938 


models. 

When the new production lines 
are rolling, Nash will be capable 
of turning out nearly twice as 
many cars as in 1937, according to 
DeVlieg. 

“New methods have been inau- 
gurated and new and improved 
machinery has been installed to 
meet an increasing demand for 
Nash cars,” he said, “Sales have 
been steadily climbing through- 
out 1937 and we are anticipating 
that 1938 will be the best year in 
the history of the company.” 

Alluding to the plant expansion 
program, now virtually completed, 
DeVlieg declared that a number 
of methods new to automobile 





“HOW FAR THAT LITTLE CANDLE 


“Hey, Munhall, this is 
yo 


the low hurdle race: 





manufacturing have been adopted 
by the company and that, as a 
consequence, the whole industry 
is watching Nash with interest. 

Among outstanding improve- 
ments has been the installation of 
a huge ventilating and dust-col-| 
lecting system in the foundry at 
Kenosha. This will tremendously 
benefit the workmen in this de- 
partment. 

In the body plant at Milwaukee, 
an entirely new type of body 
painting system has been in- 
stalled. The three plants in Ke- 
nosha, Racine and Milwaukee 
now have more than 10 miles of 
conveyor lines, so placed that all| 
“back-tracking” and extra han- 
dling of materials has been elimi- 
nated. 





C. J. Alexander, ADN’s Wall Street 
correspondent, weekly presents an | 
accurate analysis of the Street’s 
automotive perspective. 


\ 
\ 
4 


F actory-Dealer Relations 
Hit in Official Statement 


SEATTLE.—An official approach 
to the solution of some of the 
evils that exist in factory-dealer 
relationships in the automobile 
industry, is made for the first 
time, it is believed here, in the 
findings submitted by the Seattle 
Labor Conciliation Board. 

The report presents the dealer 
problems in a direct manner, 
pointing out “the disastrous ef- 
fects of over-loading of cars on 
the dealer by factory; factory 
pressure which results in exces- 
sive used car losses; high mortal- 
ity rate among dealers (50 per 
cent in Seattle); inadequate 
freight discount allowances for 
dealers on the Pacific coast; in- 
creased taxes and labor costs in 
this area; and primarily, over- 


Qage §=THROWS HIS BEAMS” 


mows the time to sprint to catch the 
New York Motor Show Issue. 

We mean The New Yorker's Motor 
Show Issue. Why? 

Because time is fleeting. And the surest 
way to clinch the motor market this year 
is to do just what smart advertisers like 
Packard, DeSoto, Plymouth, Lincoln, 
Chevrolet, Hudson, Cadillac and Buick 
and others have been doing for years. 

Employ The New Yorker. Employ it 
early and consistently and continuously. 

The people who will be the first to ride 
in the 1938 cars are the same ones who 
will wear the latest Fall fashions, go to 
first nights, and read new books before 
they’re best sellers. The same who bay 
The New Yorker regularly. They are im- 
portant, influential people. They set the 
pace for thousands of others. 


Where do these New Yorker readers live? 

All over the United States. 

In 41 principal trading areas 48% to 
84% of new cars are registered. It is here 
that 85% of The New Yorker’s circulation 
is concentrated. 

If you haven’t yet scheduled your ad- 
vertisement for the New Yorker Motor 


Show Issue—sprint, put on steam, ring 
your advertising agent, and generally 
make life unbearable for somebody. But 
BE IN THERE trading punches with 
the best! Black and white forms close 
October 18th. 

Sell the people other people copy, and 
you will cover ground mighty fast. 


THE 
NEW YORKER 


25 WEST 43rd STREET, NEW YORK 


SELLS THE PEOPLE OTHER PEOPLE COPY 


crowding, with establishment of 
00 many retail outlets.” 

The report concludes: “The first 
step toward the elimination of 
such evils is to reduce the number 
of dealers in the city of Seattle 
from the present number in ex- 
cess of 30, to at least 20. This 
problem will take care of itself 
by the natural process of elimi- 
nation, if dealers in the city who 
are at present time facing bank- 
ruptcy are not replaced by the 
manufacturer, and if no new 
dealers are installed in the city 
of Seattle, by the manufacturers, 
until such time as the market 
warrants the installation of a new 
dealer. 

“The Seattle Labor Conciliation 
Board is unanimously of the opin- 
ion that the automobile manufac- 
turers do not fully appreciate the 
amount of capital and labor in- 
volved in the distribution of auto- 
mobiles, and have not taken the 
proper steps to protect the same. 
Until such time as producers in 
the automobile industry are more 
considerate of distributors and 
dealers, the entire industry will 
suffer from high-pressure methods 
of distribution and consequent re- 
actions to rabid seasonal declines 
in the entire industry, with the re- 
sultant slowing down for factories, 
financial losses to the dealers, and 
increased unemployment and idle- 
ness for mechanics and sales- 
men.” 

The report was made after ex- 
haustive investigation over the 
past 14 months, a mass of evi- 
dence being presented to the board 
at regular hearings, similar to a 
legal court action, Carl R. Heussy 
attorney for the Seattle Automo- 
bile Dealers’ Assn., and its execu- 
tive secretary, presenting the case 
for the dealers. 

“This is the first time that an 
impartial board has brought in a 
report covering these problems,” 
said Heussy to Automotive Daily 
News. 

“There is absolute necessity for 
reform and I predict that if steps 
are not taken to eliminate the 
evils recounted in the report of 
the board, dealers will have to 
resort to legislation. The dealers, 
however, infinitely prefer to work 
closely with the factories to im- 
prove conditions.” 

As a follow-up of the board’s 
findings, Seattle’s Mayor Dore 
will ask for a conference of rep- 
resentatives of manufacturers to 
sit in with the labor board, in 
about a month, to discuss the evils 
pointed out in the report and to 
see what can be done about it. 

The board was appointed by the 
mayor. 


Hofmann Is Appointed 


By Waukesha Motor Co. 

WAUKESHA, Wis.—Max Hof- 
mann has just been appointed ex- 
port sales manager of the Wau- 
kesha Motor Co., succeeding M. E. 
Nicklin. 

An engineer of considerable ex- 
perience, Hofmann joined the 
Waukesha company in 1926, com- 
ing from the Argentine branch of 
Korting Brothers, German diesel 
engine building firm. His work 
there as a_ diesel installation 
engineer, his subsequent journeys 
throughout Europe, Africa, and 
both Americas, and his ability to 
speak four languages fluently 
make him well qualified for his 
new position. 

Set New High 

JEFFERSON, CITY, Mo.— Roy 
Cherry, state oil inspector, reports 
that gasoline tax collections in July 
totaled $1,103,774 and established a 
new high since enactment of the 
motor vehicle fuel law in 1925. Col- 
lections for the first seven months 
of 1937 aggregated $6,595,940, as 
compared with $6,300,029 for the 
corresponding period of last year. 


To feel the pulse of the industry, 
consistent reading of Automotive 
Daily News is a necessity. 





AUTOMOTIVE DAILY NEWS, SATURDAY, SEPTEMBER 11, 1937 


Amn Advertising Experience 


That Will Help You Sell 
More Automobiles In 1938 


— ee ence ee ee ee = 


NOTHER FEW WEEKS and the National Auto- 

mobile Show in New York will usher in a 
new automobile selling year. The best advertis- 
ing brains in the business are already at work. 
They know that if their advertising attracts the 
buying interest of the New York show, they 
have gone far toward attracting the buying in- 
terest of the nation. 

The question now is, how can this carefully 
prepared advertising be placed to attract New 
York’s greatest buying interest? There are many 
ways to the right answer. One 
of the best is the advertising rec- 


Three Big Show Dates 


well out in front as New York’s advertising 
leader —the only constant element in an ever- 
changing picture. 

This long, unbroken record of leadership is 
no accident. The Times publishes more advertis- 
ing. than any other New York newspaper only 
because the test of competition Has proved it 
the most productive. Advertisers: make The 
Times their major medium in New York be- 
cause it is good business to do so—they place 
extra sales effort in The Times because it means 
better business to do so. 

In New York the record 


ord itself, reflecting the cumu- | Fer Automobile Advertisers | shows The Times is the un- 


lative experience of thousands 
of advertisers in New York over 
the past two decades. 


October 24—The New York Times Automo- questioned choice of experience 


bile Show Section—an annual feature of Show Week— 


news, pictures, special articles recognized all over the for productive advertising. It is 


country as the last word on the new cars. 


October 27 —Opening of the Show—news and well to bear this in mind when 
pictures of the new models will be prominently fea- 


This record shows that for tured, occupying a group of several pages. 


you schedule the advertising 


bile news and advertising will be grouped to form a 


New York Times has stood special division of the widely read Resort, Travel and during the Show and after. 


Automobile section of The Times. 


The New York Cimes’ 


All the News That’s Fit to Print” 


FOR GREATER NEW-CAR SALES IN 1938—CONCENTRATE IN THE NEW YORK TIMES 
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ICG Joins Fight Against Kentucky Truck Law 





Only 


9,000,000 Motorists 


In U.S. Ever Had New Car 


CHICAGO.—Approximately two- 
thirds of the motorists in the 
United States have never pur- 
chased a new car, according to 
J. J. Cavanagh, general manager 
of the Chicago Motor Club, who 
pointed out today that of the 26,- 
000,000 car owners in the United 
States, only 9,000,000 have ever 
bought new cars. 


“Automobile manufacturers now 
recognize that used-car prospects 
outnumber new-car prospects by 
two to one and dealers are more 
and more being encouraged to 
cater to this important class of 
trade. 


“The average automobile today 
has a life of slightly over eight 


years. Strangely enough, cars 
appear to be longer-lived in the 
country than in the city. In rural 
districts, it has a life expectancy 
of nearly ten years, while in the 
city areas, the average car lasts 
only about half that long. 


‘In addition to the fact that 
the average car owner has never 
owned a new car, the following 
facts also have been brought out 
about this mythical ‘average 
driver.’ 

He earns about $25 to $30 a 
week and his car has a value of 
about $200. His car lasts for 
eight years, and he pays $50 a 
year in special motor taxes. Thus, 
during the life of his car, he has 


Sonic is one of your strongest sales weapons. 


Ours, too. 


We sell for our advertisers because we give nothing but 


Service to our readers. From first page to last there’s 


never a line or paragraph to distract our 1,250,000 


families* from the “‘wish-we-had-it-let’s-buy-it” mood. 


Another thing. To our readers, a car is a necessity, not 


a luxury. 


* January, 1938, guarantee 


The 


paid more than twice its value 
in taxes. 

“He spends nearly 350 hours a 
year on the road, or approxi- 
mately one hour out of every day. 
He works ten days out of every 
year to pay the taxes on this 
travel, and sees $8 of these taxes 
spent on non-highway purposes.” 


Virginia Motor Director 


Pleads for Safer Driver 

RICHMOND, Va. (UTPS)—Ap- 
palled at the heavy cost of the na- 
tion’s accidents, John Q. Rhodes, 
director of the state division of 
motor vehicles, this week pleaded 
with Virginians to reduce the 
state’s share of the national toll 
by observing the elementary rules 
of safety. 

Motorists of Virginia largely 
through disregard of the basic 
safety laws, Rhodes said, may be 
blamed for their full share of the 
national accident expense. 





vane] Gross Weight Lin Limiting Act 
Branded ‘Unlawful Burden’ 


WASHINGTON—Action against 
enforcement of Kentucky’s re- 
strictive 18,000-pound gross weight 
law for trucks was joined last 
week by the interstate commerce 
commission, which called it “in- 
valid as an undue and unlawful 
burden upon interstate com- 
merce.” 

In a petition filed with the U. S. 
district court for the eastern dis- 
trict of Kentucky, requesting that 
it be allowed to intervene in the 
case, the ICC stated: 

“Enforcement of such provi- 
sions of the Kentucky statute, un- 
less restrained, will interfere with 
and prevent the proper exercise 
by your petitioner of an exclusive 
function of the federal govern- 


They live where the family has to have a car (at least 


one). 


They have to drive it more constantly (to the train, to 


market, everywhere all day long). 


They are utterly dependent on the things you automo- 


tive people sell. 


They are the most car dependent group, therefore the 


most productive group, your advertising could reach. 


There's no place like 


ERICAN 


OME 


for advertisers who sell anything for the home 











ment lawfully committed to it by 
a statute of the United States.” 

Suit against enforcement of the 
18,000-pound law, prepared by the 
American Trucking Assn. and the 
Motor Truck Club of Kentucky, 
was filed in the Frankfort, Ky., 
federal court two weeks ago by 
35 individual trucking firms and 
shippers. 

Pointing out that it is charged 
with enforcement of the federal 
motor carrier act, the intervention 
petition stated that the ICC 
adopted three allegations in the 
bill of complaint of the motor car- 
riers: 

That enactment of the motor 
carrier act “completely super- 
seded and excluded” state author- 
ity to restrict the weight, height, 
size and length of commercial 
motor vehicles operating in inter- 
state commerce. 
‘> That enforcement of the Ken- 
tucky law subverts the poli- 
cies of congress as provided in 
the motor carrier act, defeats the 
proper administration thereof by 
the ICC, and casts an “undue and 
unwarranted burden upon inter- 
state commerce.” 
2 That defendants named in the 
complaint have undertaken to 
enforce and, unless. restrained, 
will continue to enforce the pro- 
visions of the 18,000-pound statute 
of Kentucky. 


GM Regina Plant, 
Idle Since 1930, 
Will be Reopened 


MONTREAL. — Re-opening of 
their big Regina factory “as evi- 
dence of faith in western Canada 
and a contribution to economic re- 
covery on the prairies” is an- 
nounced by General Motors of 
Canada. 

The Regina plant, idle since 
1930, is to resume operations about 
Nov. 15 and, at the outset, will 
employ over 400 workmen on a 
daily schedule of 125 cars and 
trucks. In the intervening six 
weeks, a plant modernization pro- 
gram, involving an expenditure of 
over $700,000 will be completed. 

“While the capacity of our Osh- 
awa plant,” said H. J. Carmichael, 
vice-president and general man- 
ager, in making the official an- 
nouncement, “is ample to take 
care of all Canadian requirements 
for 1938, we feel that the opening 
of the Regina plant will be a con- 
tribution at a critical time to the 
welfare of western Canada, and 
that it will be of advantage to the 
whole dominion which is best 
served when the benefits of manu- 
facturing are distributed to all 
possible sections. 

“Our decision reveals our un- 
qualified belief in the future of 
western Canada.” 

Carmichael added that produc- 
tion schedules for 1938 have in- 
creased to such an extent that 
there will be no decrease, it is 
hoped, in the amount of labor to 
be employed at the Oshawa fac- 
tory by reason of the Regina re- 
opening. 


Enforcement Delayed 


On Part of N. J. Law 
TRENTON, N. J.—Some of the 
equipment portions of New Jer- 
sey’s new motor vehicle law, 
which took effect Sept. 1, will not 
be enforced immediately, accord- 
ing to George W. Zeigler, deputy 
chief inspector of the motor ve- 
hicle department. 

The new law grants to the state 
motor vehicle commissioner the 
authority to approve such devices 
as reflectors, flares, windshield 
and window glass, light lenses, 
etc., for certain types of vehicles, 
but the approvals “cannot be 
made until the completion of 
various laboratory tests,” Zeigler 
said. 
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to Cover Cincinnati 


O wonder traffic moves only one way on 

most of the streets of downtown Cincin- 
nati! When those streets were planned, no one 
ever dreamed that one in every 5.6 Cincinnatians 
would own his own car — that Cincinnati’s per 
capita passenger automobile ownership would 
far exceed the average of all other cities 
in the country of equal or greater size. 


Reaching 4 out of every 5 new car buyers in Cin- 
cinnati, and nearly 3 out of every 4 used car 
buyers* the Times-Star offers the automotive ad- 
vertiser the best and greatest daily circulation plus 
the only complete coverage of this rich automotive 
market. You need the Times-Star, and ONLY 

the Times-Star to do your complete auto- 


motive selling job. * According to a recend survey. 


PUT Trees TE 


HULBERT TAFT, President and Editor-in-Chief 


NEW YORK: Martin L. Marsh, 6@ E. Forty-Second Street 


CHICAGO: Kellogg M. Patterson, 333 N. Michigan Avenue 





PHOENIX, Ariz.—Although the 
Phoenix Motor Co. (Buick-Chev- 
rolet) has had a lubrication de- 
partment in operation for some 
time, a general pickup in the 
firm’s total business has been 
noted since the dealership was 
completely modernized Jan. 1. 

A year ago the company, which 
handles a fairly large sized car 
sales agreement on both Buick 
and Chevrolet, had an investment 
of $970 in a two-hoist lubrication 
department. It had an owner 
follow-up list of only 425 out of a 
total of nearly 900. 

For the first seven months of 
1936, the firm averaged 327 cars 
per month for an average gross 
lubrication sales of $803 per 
month. This year for a similar 
period the firm averaged 559 cars 
per month for an average gross 
of $1,386 per month. 

With the complete moderniza- 
tion this year, which included 
cleaning and painting and the in- 
stallation of valances, lighting ef- 
fects and replacing one of the 
obsolete hoists at a total cost of 
$1,306, business began mounting 
rapidly. In January, 1936, the 


number of lubrication jobs per} 


SELL EM WITH SETS 
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Piluine Up 61 Per Cent Following Modernization 


Car Owner Contact List 


Doubled by Ariz. Dealer 


month was 210. This January the 
department handled 539 pay jobs. 

Some idea of how the moderni- 
zation and solicitation affected 
business is seen in April this year 
when 603 pay jobs went through 
as compared with the same month 
last year when 310 were handled. 

Last year two men on the 
hoists and in the department 
handled the cars. This year the 
same number of men, backed up 
by the Buick and Chevrolet 
follow-up programs to. contact 
owners, have handled the work 
and the quicker operations have 
increased the general volume of 
the lubrication department and 
general repair shop. 

Sales of accessories have 
mounted and the increased num- 
ber of contacts have increased 
both new and used car sales. 


The effect of modernization of 
the lubrication department may 
be seen in the following table: 

1937 
Cars Total Sales 
539 $1,180.22 
455 1,115.46 
580 1,444.05 
603 1,641.44 
563 1,480.76 


1936 
Cars Total Sales 
210 $ 360.05 
262 556.60 
295 612.45 
310 859.30 
385 987.40 
396 1,083.61 


Jan. 
Feb. 
Mar. 
Apr. 
May 
June 


PACKARD 440 


SPARK PLUG WIRE 


Sell Packard FOUR-FORTY in sets—they’‘re 
easier to install—have more sales appeal— 
and sell more wire for you. Inside that strong, 
sturdy, purple-and-gold carton is the best 
spark plug wire in the world. For the secret- 


formula composition sheath 


on Packard 


FOUR-FORTY gives it unequaled resistance 
to heat, cold, oil, moisture, abrasion, age and 
corona. Packard FOUR-FORTY is still going 
strong long after ordinary cotton braid and 


lacquer cables begin leaking current and 


wasting gas. 


Your customers will thank you for the better 
performance, greater gas mileage and quicker 
starting that Packard FOUR-FORTY provides. 
So stock up now for the big fall tune-up busi- 


cable. 


ness. Check the wires of every car that comes 


It’s good business to buy from the Packard Jobber 


ee 


So 


REC.U.S. PAT. OFF. 


WIRING EQUIPMENT OF THE AUTOMOTIVE 





596 1,523.05 | 


into your shop—sell a complete set of FOUR- 
FORTY spark plug wires—they save high- 
cost labor, andincrease your profits. Packard 
Electric Division, General Motors Corp., 
Warren, Ohio. 


PACKARD BATTERY CABLE 


Packard Battery Cables are full No. 1 gauge— 
26 per cent more copper and 26 per cent more 
carrying capacity than No. 2 gauge. 
starting power for engines choked by undersize 


THROUGH MODERNIZATION of the entire shop, Phoenix Motor Co. (Buick-Chevrolet) Phoenix, 
Ariz., has stepped up its lubrication volume by 71 per cent in number of cars handled and 61 per cent in 
gross business since Jan. 1. An average of 559 cars are being handled per month this year, which also 
means increased service work for the shops as well. 


July 429 1,155.10 578 1,323.00 
Aug. 327 803.48 559 1,386.85 


The average number of cars 
handled is 71 per cent over last 
year. The total volume average in- 
crease is 61 per cent, although it 
will be noted that in April the 1937 
volume had an increase of nearly 
100 per cent in cars with a 91 per 
cent increase in gross business. 





Stunt Campaigns Increase 


Used Car Sales in W yoming 


CHEYENNE, Wyo.—Two re-/ 


cent drives—a “pound” sale and 
a school sale—have boosted used 
car sales in September nearly 25 
per cent for the Knox Chevrolet 
Co., which maintains two used 
car lots here. 

The “pound” sale was concen- 
trated on the Labor Day trade 
and used cars were sold by 
weight. All prices were based on 
factory published weights. 

In addition to listings at the 
two used car lots and a “talk-up” 
campaign by Knox salesmen, con- 
siderable space was used in 





N. J. Assn. Hits 


Wage-Hour Bill 


TRENTON, N. J.—A charge that | 


| the impending federal wages and 





Give full 





INDUSTRY 


| another 


hours bill, as amended recently by 
the house committee, ignores the 
powers of state laws and state 
legislatures and, in general, is 
federal abrogation of 
states’ sovereignty principles, was 


| issued here by the Manufacturers’ 


Assn. of New Jersey in its first 
September bulletin. 


“One of the most startling and 
little known aspects * * *,” said 
the association, “is to be found in 
the provision * * * requiring the 
proposed federal board to appoint 
‘state directors’ for each state, ‘to 
serve the board as it shall direct.’ 


“Equally amazing in the direc- 
tion of superseding or wiping out 
existing state laws and state legis- 
lative judgments as to industry 
and labor controls in their own 
states, is the frank acknowledg- 
ment on page 10 of the house com- 
mittee’s report (No. 1452) that ‘the 
bill, if enacted, will not supersede 
any state minimum wage law if 
the state minimum wage is high- 
er; and, no state maximum-hour 
law will be superseded, if the state 


| maximum hour is lower.’” 


Ellis Completes Run 


With Pontiac Coupe 


MUROC, Calif.—Ted Ellis, well- 
known west coast test driver, to- 
day completed a 24-hour endur- 
ance run on Muroc dry lake, 
driving his own stock car, a Pon- 
tiac eight-cylinder convertible 
coupe. Ellis made 2,004 miles and 
averaged 83% miles per hour, it 
was reported. 

Just prior to this 24-hour en- 
durance run Ellis drove the same 
car from Vancouver, B. C., to Tia 
Juana, Mexico, during which he 
established the high fuel economy 
of the Pontiac car. 





Cheyenne newspapers describing 
the used cars to be sold by 
weight. Prices were not listed, but 
a 1929 Chevrolet was advertised 
and displayed at a sales price of 
four cents per pound. Other prices 
ranged from nine cents for 1931 
models to 20 cents per pound for 
1936 models. The customer’s old 
car was taken in trade on a bet- 
ter used car, and convenient, 
easy payments were arranged to 
speed up the sale. 


The “school” sale moved a 
number of the lower priced used 
cars, as well as some higher 
priced vehicles, which were pur- 
chased by parents for use by 
school children, 


Advertising copy for the school 
sale was aimed particularly at 
ranchers in the Cheyenne terri- 
tory whose children would be 
coming to Cheyenne to high 
school. 


A number of used cars were 
given special display space for 
the sale, with $50 and $100 ve- 
hicles being dressed. up to pre- 
sent a fair general appearance. A 
special point emphasized on these 
cars was good rubber all around, 
with brakes and steering appara- 
tus carefully checked. 





NICKELGRAM 
——113A—$—— 


The Neon light so widely used 
for commercial signs has been 
found so useful and attention 
compelling that many parts 
manufacturers have had under 
development special Neon tube 
applications for motor truck and 
bus signs, and for various sig- 
nalling devices such as direction 
signals. The Neon tube is a com- 
paratively simple device consist- 
ing of three elements—a glass 
tube, an inert gas which glows, 
and coated metal electrodes. The 
electrodes are the critical parts 
and carry most of the burden. 
After much early experimenting, 
Claude Neon Lights found 
Nickel to be the most suitable 
material for the purpose, since 
it can be readily drawn into elec- 
trode shells. Another important 
property is Nickel’s resistance to 
rusting or oxidation during the 


time it is in process or 
THE 


INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y. 





TWO MIGHTY FINE 
REASONS WHY 


Frank Crook, Pres. & Treas. Francis Crook, Vice Pres. & Gen. Mgr. 


RANK CROOK, INC., signed a Studebaker contract as 
distributors for Providence and Pawtucket, Rhode I[s- 
land on May 14 this year. 

In June, Studebaker sales in Rhode Island were nearly 3 
times those of June, 1936, and in the city of Pawtucket and 8 
surrounding towns Studebaker finished in third place beaten 
only by Ford and Plymouth! Studebaker also finished in 
third place in the Pawtucket area for July! 

And for the first 15 days of August Studebaker finished in 
first place beating Ford, Plymouth and Chevrolet! 

What the Frank Crook, Inc., organization has done with 
the Studebaker line in little more than 3 months other 
alert distributors and dealers can do. If you’re interested 
write or wire me in confidence. PAUL G. HOFFMAN 


President, The Studebaker Corporation 
South Bend, Indiana 


STUDEBAKER 


AMERICA’S FRIENDLIEST FACTORY 





SEATTLE.—In the long awaited 
award by the Seattle Labor Con- 
ciliation Board, involving the con- 
troversy between dealers and the 
salesman’s union, a lengthy report 
has been made clarifying points 
at issue, and re-writing practi- 
cally all of the original and 
lengthy labor agreement, entered 
into Mar. 30. 


Section 5, involving used car 
commissions, has been entirely 
changed, the entire article being 
stricken, with the following in- 
serted in lieu thereof: “The deal- 
ers.agree further that the mini- 
mum commission to be paid on 
used car sales shall be upon the 
following basis, with all trades de- 


yy ui 


as? 
Rags 3.24? 


ASK ANY SHEET-METAL-WORKING EXECUTIVE 
what leisure means to him, and he'll tell you it 
means freedom from expensive shut-downs and 
interruptions—the ability to carry on production 
in an orderly, methodical, unhurried fashion. 


Until LEKTROKAST was introduced to the local 
trade, sheet-metal production executives had to 
accept, as a day-to-day problem, dies that fre- 
quently needed repairs or replacements before 
the end of a long run. Long delays and upset 
production schedules were the costly result. 


Today LEKTROKAST, the finest 
electric furnace alloyed iron 
possible to produce, has changed 
all this. The greater durability 
and increased tensile strength 
of LEKTROKAST, its absolute 
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AMA Estimates August Output at 410,200 Vehicles 
Seattle Labor Board Alters 


Dealer-Salesman Contract 


ducted; 6.75 per cent from 0 to 
$2,000; 7 per cent from $2,001 to 
$3,000 and 7% per cent on all over 
$3,000. Further that the minimum 
commission to be paid on any used 
car sale will not be less than $5.” 


When a demonstrator is sold, it 
is provided in section 5A, it is to 
be considered as a used car, with 
regular freight and tax deducted. 
This only applied to bona fide 
demonstrators in the dealer’s own 
establishments. 

Explanation of paragraph 5X 
stated that freight and federal tax 
will be deducted from the sale 
price of demonstrators. Any trades 
involved will also be deducted and 


n ‘itenm/ p) 


ear 


E 


ZZ 


NINN, 
iat 


the used car rate of commissions 
applied. 

Section 3 of the original agree- 
ment, involving new car commis- 
sions, is also changed, the new 
rule being: “The minimum com- 
mission on cars having a discount 
of 21 per cent or 22 per cent shall 
be $30, and the minimum commis- 
sion on cars having a discount of 
20 per cent or less, shall be $25.” 


Another amendment follows: 
“Accessories shall be those things 
not included in the regular f.o.b. 
factory list price on the car to the 
dealer.” 

Other details refer to house 
deals, clean-up period discounts, 
expense allowances and insurance 
coverage. 


For a fresh automotive viewpoint, 
read George M. Slocum’s “A Word in 
Edgewise.” 


uniformity of grain structure, mean many times 
longer runs of smoother stampings. And the 
fact that LEKTROKAST can be obtained /ocally in 
sufficient quantities for the largest castings, is 
another guarantee against delay. 


So we feel that by developing LEKTROKAST we 
have added materially to the leisure of the sheet- 
metal production executive, have given him 
freedom from production worries, and have en- 
abled him to put more of his time against the 
other problems of his department. 


We invite you to meet and talk 
with our sales and engineering 
experts, to seeif they cannot con- 
tribute towarda solution of your 
production problems. There is 
no obligation on your part. 





Figure is 49 19 Per Cent 
Over Same Month of ’36 


NEW YORK.—August ship- 
ments from motor vehicle fac- 
tories in the United States and 
Canada amounted to 410,200 units 
—an increase of 49 per cent over 
the corresponding month of last 
year, according to the preliminary 
estimate of the Automobile Manu- 
facturers’ Assn. 

This figure compares with the 
371,273-unit estimate made in 
August by Automotive Daily 
News, 

On the basis of the AMA esti- 
mate, the industry’s operations 
during August were only 10 per 
cent under July, whereas, last 
year this decrease was 39 per 
cent. 

The industry’s factory  ship- 
ments for the first eight months 
of the current year were esti- 
mated at 3,784,400 cars and 
trucks, an increase of 14 per cent 
over the same period of last year. 
This eight months volume has 
only been exceeded once in the 
history of the industry —in the 
record year of 1929. 

The report is summarized be- 
low: 

August, 1937, 410,200; July, 1937, 


Wis. Trucker Hits 
Neb. Towing Law 


LINCOLN, Neb. — Nebraska’s 
towing law has been attacked by 
the Kenosha, Wis., Automobile 
Transport Corp., which has filed 
in the federal court a suit to re- 
strain the Nebraska department 
of agriculture and inspection from 
collecting fees under the state 
law. 

A suit which the Kenosha cor- 
poration filed more than a year 
ago asking that the state be re- 
strained from _ collecting fees 
under the towing law then in 
effect, was dismissed without 
prejudice when the new suit was 
filed. 

The plaintiff, which transports 
many new automobiles to Ne- 
braska dealers and across the 
state to dealers in other states, 
now asks that the state be re- 
strained from collecting from the 
company truck and trailer fees 
under the new law, or from col- 
lecting any amount in excess of 
the minimum license fees charged 
residents of Nebraska. 


Va. Legislature Studies 


Compu ulsory Insurance 
RICHMOND, Va. (UTPS).— 
John J. Hall, of the national con- 
servation bureau, this week told a 
legislative subcommittee studying 
compulsory automobile insurance 
that compulsory insurance has not 
proved a safety measure in Massa- 
chusetts, the only state that has 
adopted it. 

In Massachusetts, he said, the 
accident rate for the first five 
months of this year has increased 
13 per cent, exactly the same as 
the increase in Virginia. Rhodes 
estimated property damage from 
automobiles in Virginia to be in 
excess of $1,000,000 annually. 


Arthur Jones 

CHICAGO.—Arthur Jones, pioneer 
on Chicago’s first Michigan Ave. 
motor row, although never an auto- 
mobile dealer himself, died Tuesday 
at his home in Riverside, a suburb 
of Chicago. He was 60 years of age. 
He organized the Arthur Jones Elec- 
trical Co., specializing as a distribu- 
tor of automotive electrical equip- 
ment. He was also the first presi- 
dent of the South Central Assn., 
supported by automotive dealers, 
distributors and firms in other lines 
of business in the vicinity of “auto 
row.” About 10 years ago, Jones 
retired from business, but became 
active again as general sales man- 
ager of the Tremont & Joyce Lumber 
Co. He was associated with the late 
David G. Joyce, also formerly well 
known in automobile racing 20 
years ago. 





456,775; August, 1936, 275,934; 8 
months, 1937, 3,784,400; 8 months, 
1936, 3,321,648. 


Curfew for Aged 
Pedestrians In 


Mass. Suggested 


BOSTON.— The Massachusetts 
Safety Council has just advanced 
a suggestion for curtailing night 
accidents that would prevent per- 
sons of advanced age crossing 
streets at night unless accom- 
panied by a younger person. It 
recommends “instruction or, that 
failing, the enactment of a cur- 
few law by which the elderly 
pedestrian, and especially those 
with defective vision or hearing, 
or whose judgment in estimating 
speed at night is poor, should be 
restrained from crossing the 
street after sundown in the face 
of oncoming motor traffic unless 
attended by a younger person.” 


The council’s figures show that 
night fatalities increased last year 
from 489 to 524 while day ones 
were reduced. Of 272 killed cross- 
ing a street, or getting off a bus, 
169 were above 50, 92 more than 
60, 38 of 70 or more and a group 
going as high as 94 years. Night 
control of traffic by state and 
local police is not adequate, the 
reports says, and it recommends a 
committee of 10 be appointed to 
study conditions, also to suggest 
improved highway lighting. 

Contrary to popular belief it is 
the pedestrian and not the occu- 
pant of a car most often killed at 
night, and the child hazard at 
night is very small, it stated. 
Drunkenness on the part of pedes- 
trians was responsible for more 
motor deaths than drivers under 
the influence of liquor. 

Low beam headlights, poor 
equipment, speed too great for 
road conditions and drunken per- 
sons crowding the front seat 
were contributing causes of driver 
responsibility deaths, the council 
reported. 


$5,400,000 is ’36 Volume 
Of Lincoln, Neb., Dealers 


LINCOLN, Neb.—A recent sum- 
ming up by an expert accountant 
and credit authority of business 
done here by automobile dealers 
in 1936—dealers who sell both 
new cars and trucks—brings out 
several interesting facts: Their 
aggregate business amounted to 
$5,409,881. Their capital invest- 
ments were almost a million dol- 
lars, and they paid taxes of $14,- 
885; rentals of $52,950; and freight 
tariffs of $161,470. 

During the same time they paid 
402 employes a total of $473,540 in 
wages. And the dealers all agree 
that the figures for 1937 will show. 
a decided increase. During the 
first six months of 1937, Nebras- 
kans bought 126,081 new cars. 


Mexican Strike Over 


CHICAGO.—Labor troubles in 
Mexican oil fields which caused an 
acute shortage of gasoline in and 
around Mexico City have been 
cleared up, Bert Vanderwarf, man- 
ager of the touring and travel bureau 
of the Chicago Motor Club, reports. 
There is sufficient fuel available now 
for general tourist consumption. 
Refineries supplying the Mexican 
capital were shut down for a short 
time during a strike. 


Imports Stay Up 

MONTREAL.—Fixing a total im- 
port quota from America for 1939-40 
of about 58,000 chassis, 31,000 from 
Canada and 27,000 from the United 
States, the Australian government 
has kept imports at the same level 
as already fixed for the year ending 
April, 1938. 





Big Exhibit to Feature 
ARBA Show, Jan. 17-21 


WASHINGTON. — New models |{ 
of streamlined machinery de- 
signed to provide better work at 
less cost will feature six acres of 
exhibits at the 1938 road show| 
and convention of the American | 
Road Builders’ Assn. in Cleve-| 
land Jan. 17-21, according to an 
official statement this week. 

These exhibits, it is said, will 


“model” the “fashions for 1938” in | 


highway-building equipment and 
materials as road-builder spec- 


tators from the United States and | 


25 foreign countries, numbering 


more than 20,000, look on. 


in power shovels, paving mixers, 
finishing machines, 
trucks, crawler wagons, 
pressors, graders, rollers, engines, 
guard-rail and other new de- 
velopments in equipment and 
materials. 

In addition to the 
show” of new machinery models, 
the convention itself will 
lavish presentation of uncommon 


activities for road builders, it is | 


stated, with speeches on cur- 


rently vital problems. 


Sessions of the convention pro-| 


gram, it is pointed out, will in- 


clude authoritative instructions | 


Maker Sentiment 
On Tydings Law 
Tested by MEWA 


CHICAGO.—Favorable reaction 
among manufacturers with ref- 
erence to availing themselves of 


the legal rights afforded by the} 
related | 
state fair trade acts, is reported | 
and Equipment | 


Miller-Tydings law and 
by the Motor 


Wholesalers Assn., following a 


survey conducted for purposes of | 


sounding them out. 

According to 
quarters here, 
“a large majority of responsible 
manufacturers” indicate that 
they are inclined to enter into 
price agreements with resellers. 

The association’s statement 
adds that “although § sufficient 
time has not yet elapsed to en- 
able replies from all those 
written to a very sizeable per- 
centage of responses has been 
received. It would appear that 
manufacturers of branded auto- 
motive products very generally 
will bring such products under 
price maintenance programs 
legalized by this legislation. 

“Manufacturers of equipment 
would, it would appear, be par- 
ticularly interested in the new 
means under these laws of cor- 
recting conditions in the distribu- 
tion of such products alleged by 
many to have reached a point 
said to be ‘alarming,’ particularly 
as regards the type of competi- 
tion received from major oil 
companies.” 


Mich. Bumper Moves 
Engineering to Detroit 


GnAlIW macaw, ..1ch.—x ol- 
lowing the removal of all plant 
operations of its subsidiary, the 
Oldberg Mfg. Co., to Grand 
Haven, the Michigan Bumper 
Corp. has established its com- 
bined engineering division in new 
quarters at 7573 West Eight Mile 
Rd., Detroit. 

“In the design and mechanical 
application of bumpers and the 
new Oldberg muffler to new car 
and truck models, it is essential 
that the engineering division be 
in close proximity to the center 
of the automobile industry,” Al- 
bert P. Crell, president, stated. 


Negotiations Opened 

LITTLE ROCK, Ark. — Negotia- 
tions were opened this week for a 
reciprocal truck license agreement 
between Arkansas and Louisiana to 
meet a “pressing need” in removing 
obstacles toward the development of 
oil fields in south and southwest 
Arkansas, according to J. H. Whar- 
ton, revenue department attorney. 


on highway safety, soil stabiliza- 
tion, 


“W hat shall we do about 
the New York market ?” 


They | 
will witness the “latest creations” | 


tractors, | 
com- | 


“fashion | 


be a} 


MEWA head-| 
the replies from} 
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roads 
tract 


gas-tax diversion, highway 


You are sitting in a hotel room. 
The air is thick. The floor is littered. 
Everybody is tired. But the new plan 
forsales and advertising is gradually 
being whipped into shape. 

Somebody says: “But what shall 
we do about the New York market?” 
Then the Great Silence falls. 


T IS no secret that New York is a tough 

market to reach for new-car sales. Every- 
thing moves at the ‘“‘double-quick.” No 
time for sitting at home. They read news- 
papers. And newspaper costs run high in 
New York, although there #s this notable 
exception: 

The second-largest daily in New York 
(which is also the second-largest Sunday 
newspaper) has a daily milline rate of only 
$1.30 compared to a rate of $2.00 as 
figured on a conventional list for New 
York. 


The Mirror delivered 


a AES 
LA Le 


AVERAGE NET PAID CIRCULATION 
Ve MU me UD eRe 


This newspaper is the Daily Mirror. 

Volume of circulation? Yes. Less cost? 
Yes. But what is the quality of this vast 
reservoir of new-car prospects? 

Here are the facts: The Mirror reaches a 
higher percentage of the people in the in- 
come brackets above $5,000 than in those 
below $5,000. They have the money. They 
buy the cars. They read the Daily Mirror. 
The Mirror is a true cross-section of the New 
York automobile market. 

An analysis of 5,000 requests for the 
Daily Mirror 1937 auto guide shows that 


planning, education of highway) Rudd Builds 16 Trailers 
engineering 
ment of 
equipment, 
federal-aid benefits for secondary | lightweight, stainless steel trail- 
and municipalities, 
system 
highway illumination and federal|livered to the 
rules and 
way work. 


highway 


| Horton Lines is the largest size 
constructed of this metal and de- 
| Sign; the framing is built integral 
with the body, which onsiderably 
con-| ers, made by the Edward G. Budd | reduces the weight and which 
in highway work,| Manufacturing Co., are being de-|™aintains the same _ strength. 
Horton Motor} While these 30-foot units weigh 
for high-/| Lines, of Charlotte, N. C. | only 6,000 pounds, there is 1,600 
The type of trailer built for the | cubic feet of space for payload. 


students, develop- 
construction 
legislation, | 


For Horton Motor Lines 


highway PHILADELPHIA. Sixteen 


regulations 


has always been one of rapid change— 
and never more so than today. The Daily 
Mirror's circulation increases have been 
phenomenal. As the second-largest news- 
paper in this rich market, the Mirror 
offers a hefty chunk of the city’s car-con- 
suming public—for sale at a cost that will 
justify re-figuring on your NewYork plans. 


the car preferences of Mirror readers fol- 
low the national car market. And the 
Daily Mirror safety campaign shows that 
the cars Mirror readers drive are the cars 
that New Yorkers are buying. Thus, the 
Daily Mirror draws an accurate bead of 
the new-car market. 

The newspaper situation in New York 


—AND JUST A NOTE ON THAT 
SUNDAY NEWSPAPER SITUATION— 


NEW SCHEDULE: 

SCUSSION ON 

FOR OY MIRROR MAGAZINE , 
o bolster wea 


es color 
1. Taee for Cort iation. Can buy 4-00 miuns. 
SS in 500-lLine units-—~ Bs —- 
ayur® olor milline rate oO 
5 s , . 
a Lowtion in Ame 5 560. 
: Circulation ; " en 
: ;rror man will address mee 
oar" wether special features. 


BRING UP 


SECOND-LARGEST CIRCULATION IN NEW YORK 
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Marked Variation Is Found in Farm Incomes 


ra, <0 Qutlook for Each Region 
Reported by U.S. Bureau 


| reasons for the night record, such 
las fatigue and alcoholism, light- 


Sater Headlamps Objective Se py “aan toot 
OF AMA 8 New Campaign | ment in the situation. 


“The industry, of course, has 

|long recognized it as such and 

and co-|has spent large sums of money 
industry’s 

and service | 


in research to improve headlights. 

This research, which is being 
stations. In addition, the industry | continued pares sae Salinas 
plans to make use of every|duced the m 


aT ae ; ‘hich | Which is considered to be the 
available channel through which | sneat and most precisely made 


motorists can be impressed with | ©! : , u 
the importance of proper use of | Piece of optical equipment in 
modern headlighting systems to| large-scale production. 

give relief from glare and of| “However, whether this head- 
regular maintenance to provide| lighting equipment makes as 
safer seeing. large a contribution a — mo- 

J i toring as it is capable o oing 
scenes aah depends obviously on its being 

“ ‘ ‘nei : properly used and_ efficiently 

- high ineiaenee of highway maintained by regular service. In 
accidents at night is a source of this respect, it is no different 
grave concern to the automobile from many other parts of the 
industry as it is to every one in- ear 
terested in makin motorin : od 
safer. While oon” are aa “Briefly, it is for these reasons 

— : laa that the automobile industry is 

launching @ broad and continu- 

ing program aimed at raising the 

standard of headlamp use and 
maintenance.” 

Supplementing Macauley’s com- 
ments, Paul G. Hoffman, presi- 
dent of the Automotive Safety 
Foundation and head of the 
Studebaker Corp., said: 

“Although in some states and 
cities conditions are better than 
in others, due to the creditable 
efforts of enforcement officials 
and safety organizations, taking 
ithe country as a whole, neither 
luse nor maintenance of head- 
lamps is nearly so good as is de- 
| sirable from a safety standpoint. 
|As a consequence, despite the 
| finely engineered headlamps with 
| which cars are equipped, glare is 
| causing unnecessary interference 
with vision because of failure to 
use this equipment properly while 
neglect of maintenance is so re- 
ducing the efficiency of the head- 
lamps that many motorists are 
not getting nearly as much light 
lon the road as they could have. 


“The industry recognizes that, 
| because of the immensity of the 
task, no quick or spectacular im- 
provement in these conditions is 
| to be expected. It believes that by 
persistent effort continued over a 
| considerable period of time, it can 
make a substantial contribution 
| toward the betterment of the ex- 
isting situation. It also believes 
that its efforts along these lines 
| will supplement and thus help to 
make more effective, activities 
already being carried on in this 
field by government agencies and 
by organizations active in the 
| promotion of highway safety.” 


mobilizing the support 
laboration of the 


thousands of dealers 


minimize 
eyes of 
pedes- 


YOR K.—To 
hendtiant glare in the 
40,000,000 drivers and all 
trians, the Automobile Manu- 
facturers Assn. announces that 
its member companies are under- 
taking a comprehensive program 
to encourage proper use and} 
maintenance of headlamps. 

This new program will supple- 
ment the extensive activities in| 
the general field of highway 
safety which the industry is 
supporting through the Automo-| 
tive Safety Foundation. 

In announcing the program, 
Alvan Macauley, president of the| 
association and head of the Pack- | 
ard Motor Car Co., revealed that | 
the automobile companies are| 


NEV 


on the program, 








Bundy Tubing 
Contributes 
Long Life 


By virtue of its great strength and its ability to resist 


Canada to Commence 
Prosecutions on Law 


MONTREAL.—Prosecutions will 
be instituted in Alberta after Oct. 
1 against workmen in the automo- 
tive and other trades coming un- 
der the Tradesmen’s Qualifications 
Act, who have not obtained profi- 
ciency certificates, it is announced 
by Hon. E. C. Manning, Alberta 
minister of trade and industry. 


Examinations for 





vibration, Bundy Tubing is making a valuable con- 
tribution to the service-life and dependability of 


automobiles, refrigerators, and other mechanisms Lethbridge and Medicine 


gary, 
which play an important part in modern life. 
e Bundy Tubing is rolled from copper-coated steel; 
both inside and outside surfaces are perfectly clean 


and free from oxides. Uniformity of wall thicknesses 


said. Examinations have 
completed at Edmonton for the 


ers for each trade will continue to 


province. 

Designed to improve the stand- 
ard of workmanship and service 
on the part of trades and the pro- 
tection and welfare of the public, 
the legislation provides that cer- 
tificates should be renewed each 
year at a cost of $1. 


is an important quality. Bundy Tubing is furnished 
in a wide range of sizes either in lengths or 
be 


gladly made from your blueprints or samples. 


completely fabricated. e@ Quotations will 


Will Build Addition 


LINDEN, N. J.—Permission was 
granted here last week to General 
Motors’ Linden assembly division to 
construct a one-story concrete and 
brick addition to its acetylene de- 
partment at a cost of $4,500. 


proficiency | ; 
certificates will be held in Cal-|: 





Hat before Oct. 1, when certifi- | 
cates must be renewed, Manning | 
been | 


present but the board of examin-| 


sit at intervals in all cities of the | 





WASHINGTON. 
farmers’ cash receipts from 
sale of principal farm products 
were larger this July than last in 
five of the six geographic regions 
of the country, the bureau of 
agricultural economics reports 
marked differences in income in 
the various regions. 


The differences were attributed 
to increased sales of crops from 
this year’s larger production and 
to the sharp decline in sales of 
livestock this July compared with 
last. Unusually large sales of 
wheat in July increased income 
greatly as compared with a year 
ago in the important winter 
wheat belt states; a similar situ- 
ation existed in the early tobacco 
marketing states. 

Reporting the outlook by regions 
for the remainder of this year, 
the bureau said that in the north 
Atlantic states “it is probable 
that farm income in this region 
during the remainder of 1937 will 
be about the same or slightly 
.arger than in the same period 
in 1936.” 

In the east north central states 
“the total income from _ crops 
during the remainder of 1937 may 
not be much larger than in the 
same period of 1936.” 

In the west north central states 
‘crop prospects are much better 
than a year ago and the larger 
sales of crops will increase in- 
zome materially during the next 
few months.” 

In the south Atlantic states 
‘most of the farm income is ob- 
-ained from crops and is received 
during the latter five months of 
che year. ...In the northern part 
of this region, income may be 
caised by increased sales of wheat 
and apples.” 

In the south central states “in- 
come during the remaining 
months of the year will be largely 
from cotton, livestock products, 
and wheat. . Income from cot- 
ton in the eastern part of the 
region is likely to be less than in 
the same period of 1936, but in 
che western part increased pro- 


lower level of cotton prices. 
Uarger marketings and higher 
wrices of livestock from ‘Texas 


Although| will increase farm income in 
the | 


the 
western part of the area.” 

In the western states “the im- 
provement in income is likely to 
be extended through the remain- 
der of 1937... prices of most 
crops except apples are at least 
as high as last year... the wheat 
crop is considerably larger... 
and income from livestock should 
exceed that of last year’s.’ 


Sales 


Buick Aug. 
At 16,291, Topping 
Last Year by 44% 


FLINT.— Domestic retail deliv- 
eries of Buick motor cars during 
August totaled 16,291 units, a 
gain of 4,991 cars or 44.1 per cent 
over the corresponding month a 
year ago, it has been announced 
by W. F. Hufstader, general sales 
manager. 

During the last 10 days of the 
month, 4,781 cars were delivered 
at retail in the United States com- 
pared with 2,287 in the correspond- 
ing 1936 period, a gain of 2,494 
cars or 109 per cent. 


Wyoming Court to Test 


State’s Fair Trade Laws 

CHEYENNE, Wyo.—A case de- 
signed to test the constitution- 
ality of the fair trade practices 
act passed by the last Wyoming 
legislature is in the immediate of- 
fing as the result of a criminal 
information filed against a 
Cheyenne retailer by Robert G. 
Caldwell, prosecuting attorney. 
The complaint, brought in the 
district court at Cheyenne, 
charges that the defendant sold 
an article at less than cost to 
himself in violation of the act 
which went into effect through- 
out Wyoming April 1. 

Carleton A. Lathrop, attorney 
for the defendant, indicated the 
case would ultimately appear be- 
fore the state supreme court for 
a decision after the defendant 


luction will more than offset — guilty to the charge. 


Latest osiliiitn registration figures 
appear twice weekly in Automotive 
Daily News. 


Reputation Begins in Your Factory 


. but is Proved in the Fiele 


Nothing Rolls Li 


othing much 
tougher in peer 
than a job like this. it 
because New Departure 
can take it that fleet 
prefer them. 


There’s 2 


owners 


NE v batep PARTU hub 


ike a Ball ® 


Ball ae 


ar ings 


ALSO MAKERS OF THE LARGEST SELLING COASTER BRAKE FOR BICYCLES 
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th Dimension 


The News of Automotive Advertising 


By Pete Wembhoff 


International 

Establishment of an _ interna- 
tional council on advertising, as 
applying to international transac- 
tions, was proposed this week by 
the International Chamber of 
Commerce to business men of | 
more than 40 nations represented 
in the organization. 


new theme will be carried in 
all De Soto advertising through- 
out the year, he said. 

“This new theme was de- 
veloped as the result of an in- 
tensive consumer survey which 
pointed out that excellent serv- 
ice and fair dealing are an im- 
portant part of new car sales,” 
Bronson declared. “The _ entire 
| De Soto organization is keyed up 
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Petitions for Vote 


On Fuel Tax Filed 


ST. LOUIS (UTPS).—Petitions 
bearing 161,300 signatures, or 56,- 
000 more than the number neces- 
sary, were presented this week to 
Secretary of State Dwight H. 
Brown by sponsors of a referen- 
dum on the law increasing the 
Missouri gasoline tax from two to 
three cents a gallon after Dec. 7, 
1938. 

Matt Morse, of St. Louis, chair- 
man of the Gasoline Tax Referen- 
dum Committee and secretary of 
the Missouri Automobile Club, 
said that each of the 13 congres- 


sional districts of the state were 
represented in the petitions. Other 
members of the referendum com- 
mittee are U. S. Lewellen, St. 
Louis, committee secretary; D. C. 
Zytowski and L. J. Cameo, St. 
Louis; Mayor W. A. McGray, of 
Flat River; Carl Barker, Uni- 
versity City; Oak Hunter, Mober- 
ly, and Clyde Wellman, Webster 
Groves. 


Standards for determining un-| to stand behind the campaign.” 
fair methods of advertising were | 


laid down in a code adopted by | Chatter 
the International Chamber at its| 4 ..ociated with Hal R. Keeling 
recent meeting in Berlin. in his new ad agency, Keeling & 
While the proposed council |Co., Indianapolis, are Don H. 

would have no power of en- | Collins anu W. M. Hutchinson... 
forcement or imposing penal- | Willis Osborn, of Blanchard-Nich- 
ties for violations, it would |ols-Osborn, to represent Look 
work for voluntary observance | Magazine in south. 
of the principles laid down in ; 
the code. In case of necessary 
arbitration or conciliation, 
such services would be per- 
formed through an arbitration 
council set up by the Interna- 
tional Chamber several years 
ago. 

The advertising code adopted at 
the recent meeting, the principles 
of which are in substantial accord 
with practices followed in the 
United States for many years, sets | 
forth provisions for truth in all 
advertising; for clarifying all 
prize competitions; for avoidance 
of similarities in trade marks, | 
etc.; for prevention of copy which | 
may be deceptive to purchasers. | 


JUST BEFORE PUTTING on the feed bag at the annual South- 
western Press party put on by Pontiac in Galveston, Tex., are left to 
right, Charles Slaughter, manager of the Buccaneer Hotel; D. U. 
Bathrick, assistant general sales ma#nager in charge of the east; C. P. 
Simpson, general sales manager, and F. A. Berend, advertising man- 
ager, all of Pontiac Motors. More than 60 members of the press, from 
New Orleans to El Paso and from St. Louis to the Gulf, attended. 














Renewals 


“Watch the Fun Go By,” with | 
Al Pearce and His Gang, has been | 
renewed by Ford Motor Co. for | 
its dealers. Tuesday evening | 
show, from 9 to 9:30 p.m., will 
continue over 93-station CBS) 
hookup. N. W. Ayer & Son, Inc., | 
agented. | 

Chrysler Corp. 

Major Edward Bowes’ ama- 

teur hour over CBS, effective 

Sept. 16. As in past, program 

will go out over 92 stations 

from 9 to 10 p. m. Thursdays. 

Ruthrauff & Ryan, Inc., set 

deal. 

Kathryn Craven’s 
Through a Woman’s Eyes,” spon- 
sored by Pontiac Motors over 
CBS, has been renewed for 59 sta- 
tions, Monday, Wednesday and 
Friday from 2 to 2:15 p. m. Set! 
by McManus, John & Adams, Inc. 


For a Beautiful New 


Series of Automobile Colors 


has renewed 
For many years the Ditzler Color Company has 
been a pioneer in research leading to the pro- 
duction of colors for the Automotive Industry, 
Wherever possible, they had 


tional romance which an authentic 
always gives. 


i 
the addi- 
background 


have 


“News| 
Shortly after the World War, Ditzler created 


the Victory Series of colors. hased 
upon the tonalities of the various uniforms and 
facings of the different armies. 


These were 


Later, when Lord Carnarvon startled the world 
by his discoveries in the tombs of ancient Egypt, 
Ditzler brought out the King Tut Series. This 
was an interesting array of colors whose ori¢- 
inals had been softly glowing, deep underground 
for hundreds of years. Then there was the Bird 
Series ... where the flash and azure gleam of a 
bluebird’s wing was caught and held in lacquer, 


Spreads 

Four-color double-page ad in 
current issue of Saturday Evening 
Post is the opening shot in a new 
dealer theme for De Soto. De- 
voting virtually the entire spread 
to a huge billboard, the ad carries 
the message: “See Your De Soto 
Dealer—for a great car, fine serv- 
ice, and a square deal.” 


This splurge will be followed 
by a spread in the Sept. 20 is- 
sue of Life, similar in size but 
using a newspaper front page 
to carry the dealer story, ac- 
cording to Karl H. Bronson, 
director of advertising and mer- 
chandising for De Soto. The 


Now Ditzler has come to Williamsburg! 


In Williamsburg, Ditzler has found colors which 
breathe the very spirit of the days when the 
great Commonwealth of Virginia had its ear- 
liest beginnings. 

Basic colors have been faithfully and lovingly 
reproduced in materials best suited to the needs 
of our own time. 


Ditzler brings them to you . . . together with a 
collection of derived shades . . . in a completely 
new series... in the honest belief that these 
colors, many of which were made originally by 
the pioneer craftsmen of Colonial Williamsburg, 
shall be used and used again on the products we 
make today .. . giving them something of the 
honesty and haunting beauty of our Yesterdays. 


DITZLER COLOR COMPANY 
DETROIT, MIGHIGAN 





Automotive 
On the Air 


(All Time, Eastern Daylight Saving) 


CHRYSLER—Thursday, 9:00 p.m., CBS. 


Major Bowes’ Amateur Hour. 


FORD—Tuesday, 9:00 p.m., CBS. 
“Watch the Fun Go By.’*—with Al Pearce 


Sunday, 9:00 p.m., CBS. 
Ford Sunday Evening Hour. 


NASH—Saturday, 9:00 p.m., CBS. 
**Professor Quiz."’ 


PACKARD—Tuesday, 
“Packard Hour.”’ 


PONTIAC—Monday, 
p.m., CBS, 
“‘News Through a Woman's Eyes.” 


| 
| 
| 
| 


G 
Gal AB {cay ay ancy 


TIONS 7 
ee 


9:30 p.m., NBC (Red.) © AP PROVED RE PRODUC 


. ae ctw 
2:00 . 





Wednesday, Friday, 
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1938 Hupmobile Line Offered in Six Body Styles 


AUTOMOTIVE DAILY NEWS, SATURDAY, SEPTEMBER 11, 1937 


Six, Eight Cylinder Models 
th Medium-Price Bracket 


(Continued from Page 1) 


powered with an L-head eight-in- 
line, 120-horsepower engine. 


The new models have a 


flows back to the cowl. Head- 
lights are moulded into the side 
sections of the hood, fillanking 
the curved chrome-trimmed grille. 
Harmonizing with the grille, 
chrome strips are carried from 
the sides of the headlamps along 
the hood side panel decorating 
the horizontal hood louvres. The 
“V"-type divided windshield is 
higher and wider, with a more 
pronounced rake. 

The all-steel body rounds into 
a curved top of rigid steel con- 
struction, insulated to deaden all 
road noises. Twin rear windows 
are slanted to avoid reflections 
and to provide maximum rear 
view. The sloping rear deck pro- 
vides the door of the spacious 
luggage and tire compartment. 


Speed-lines and a rakish, 
slender appearance are given to 
the cars by a chrome strip which 
extends at the belt line from the 
radiator grille to the rear deck, 
terminating in belt lamps of a 
novel design. One-piece fenders 
flow with the body lines, obscur- 
ing any part of the car’s under- 
gear. 


The streamlining of the entire 
body is carried into a graceful 
slant from the top of the car to 
form a smooth surface designed 
to avoid air resistance. A distinc- 
tive rear-end appearance is lent 
by twin rear windows which 
match the divided windshield in 
front. 

A new conception “of” ifstru= 
ment arrangement is featured on 
a plastic instrument panel. The 
instrument board, said to be the 
largest plastic installation ever 
made in an automobile, consists 
of a walnut-grained frame which 
carries five large sections of 
lustrous translucent plastic in a 
two-tone color combination. The 
instrument board is set off by the 
use of two-tone plastic in the 
steering wheel. Door handles and 


Every one 
knows the 
BELLEVUE- 
in Philadelphi 
CENTRALLY 


“Best Food in 


ade A. Bennett, 


philodelphia” 


Manager 
Cla 


dis- | 
tinctive radiator grille from which | 
the top of the alligator-type hood 





window cranks carry out 


| color scheme. 


the 


The center panel of the instru- | 


ment board forms a radio speaker | 


about which the _ instru- 


are 


grille 
ments 


assembled. Provision | 


is made for the installation of a| 


built-in windshield defroster 
which operates from the car 
heater. 


| 


Safety glass is standard equip- | 


ment in all windows as well 
in the windshield, 
Air ventilation is 
both front and rear 
ments. 

The front seat, 55% inches 
wide, is designed to accommodate 
three persons and is adjustable 
forward and back four inches 
with an elevating arrangement 
which raises the seat when 
moved forward, a feature par- 
ticularly appreciated by women. 

Doors are said to be extra wide, 
with an additional safety feature 
of all doors being hinged in front, 
closing with the wind stream. 

Both six and_ eight-cylinder 
engines are of the L-head, in-line 
type. Cylinder block and crank- 
case are of heat-treated chrome 
nickel alloy iron castings, sealed 
by a special process to afford 
freedom from grit and _ dirt. 
Crankshafts are forged and ma- 
chined for both _ static and 
dynamic balance, said to reduce 
engine vibration to a minimum. 
Cylinder heads have a domed, 
high-compression type of com- 
bustion chamber. Cylinder walls 
are honed by Hupp’s “anti-dis- 
tortion head” process. Aluminum 
alloy pistons with Invar struts 
are used. The eight-cylinder en- 
gines “have dual carburization an 
dual manifolding. 

In both sixes and eights, car- 
burization has been improved 
from the standpoint of accelera- 
tion and fuel economy. The cars 
are equipped with the latest type 
of Carter carburetor. Combustion 
is regulated by vacuum spark 
control. Both power plants are 
mounted at four points in rubber- 
shear type mountings in the 
rugged, double-drop, X-type 
frames used in both chassis. 
Crankcases are ventilated. Cool- 
ing is regulated by thermostatic 
control. 

Double-action hydraulic brakes, 
equipped with -double weather 
protection brake seals which are 
said to exclude water and mud 
from the brake mechanism, are 
standard on all models. The Hupp 
super-drive (over-drive), which is 
standard on eights and optional 
on sixes, provides effortless and 
economical driving at high speeds. 
At cruising speeds the transmis- 
sion is said to automatically re- 
duce engine speed about 30 per 
cent. 


provided 
compart- 


“A Word | in : Edgewise,” a regular 
feature by George M. Slocum, offers 
a unique viewpoint from the motor 
world. 


as | 
and Control- | 
in | 








EXTERIOR VIEW of the new Hupmobile Six 4-door sedan, which along with an eight will comprise 
Hupp’s 1938 line. The new line is available in six different body styles, all in the medium-priced brackets. 


Engines are of the L-head, 


Blue Bock Mer. 
Warns All Dealers 
On Over-Trading 


CHICAGO.—Although placed in 
effect in some instances only a 
few days prior to publication, the 
latest revised new car prices are 
contained in the 107th edition of 
the Blue Book and Red Book now 
in the hands of dealers, manu- 
facturers, finance companies, in- 
surance firms, banks and others 
throughout the United States. The 
edition is intended for appraisal 
purposes on used vehicles, up to 
and including 1937 models, dur; 
ing Se September and October. : 


Caution in tr ading used ¢ars 
just now is urged upon dealers 
in a statement by G. A. Leukhart, 
general manager of the National 
Used Car Market Report, Inc., 
publishers of the Blue Book, Red 
Book and other services. | 


“We are approaching an off- 
season in the sale of used cars| 
on the one hand, and a period for 
the introduction of new models on | 
the other,” Leukhart warns. 

“Both of these factors are good | 
and sufficient reasons for dealers 
to be careful in the matter of | 
used car appraisals. They have 
two alternatives to choose from. 
Our advice is for them to pursue 
the course of firmness and ad- 
herence to established used car 
appraisal prices, rather than the 
unwise procedure of bidding high | 
and losing money through freez- 
ing of their capital during the 
coming months, with used car 
sales at a loss later.” 


Driver Upheld 

RICHMOND, Va. (UTPS).— The 
Virginia division of motor vehicles 
has no right to revoke a driver’s 
permit without first giving the li- 
censee a hearing, Judge J. L. 
Almond jr. ruled in effect in the 
Roanoke hustings court this week. 








| 835, Buick with 832, 


in-line type. See other pictures on pages 1 and 25. 


—® 


AN INTERIOR VIEW of the new Hupmobile Six, 4-door sedan, 
introduced this week. Safety glass is standard equipment in all win- 
dows, and extra side doors are grantee in the six types of body styles. 


— 





Chicago Aug. 


Sales Dows 


Thirty Per Cent from July 


CHICAGO.—New car registra- 


{tions in Cook county for August 


totaled 10,308 units, showing a 
sharp decline from the July fig- 
ure of 13,497 and a substantial 
increase over the August, 1936 to- 
tal of 9,195, according to bureau 
of motor advice compilations just 
released. 

Ford in first place with 1,532 
was closely pressed by Chevrolet 
with 1,474 and Plymouth with 
1,399. Not far behind was Dodge 
with 1,149. 

In order followed Pontiac with 
Oldsmobile 


INSTALLED 
THEN FORGOTTEN 


DIVISION OF BORG-WARNER CORPORATION 


with 749, Packard with 446, De 


Soto with 391, Nash and Nash- 
LaFayette with 350, Chrysler with 
277, Cadillac and LaSalle with 
272, Hudson and Hudson-Terra- 
plane with 186, Studebaker with 
165, Lincoln and Lincoln-Zephyr 
with 97, Willys with 96, Graham 
with 43, Cord and Hupmobile 
with 4. 


Cadillac-LaSalle and Graham 
were the only makes to reverse 
the trend and turn in a gain dur- 
ing August over July. Of the five 
leaders, Ford, which has topped 
all makes nearly every month 
this year, dropped from 2,759 to 
1,32; Chevrolet from 1,800 to 
1,474; Plymouth from 1,663 to 
1,399; Dodge from 1,427 to 1,149, 
and Pontiac from 1,137 to 835. 


Wall Heads Assn. 


ST. PAUL, Minn.— Robert Wall 
has been re-elected president of the 
Gasoline Retailers’ Assn., Inc. Other 
officers are Frank O’Laughlin, vice- 
president; Robert H. Schroeder, 
treasurer, and James Quigley, secre- 
tary. Directors named are Henry 
Baden, Victor Sloat, John Andres, 
S. H. Burnap, Eddela Hunt, Leo 
Riodan, Ervin Dornfield, Edward 
Stieger, David Chase, Al Kuehner 
and Charles Hindman. 


ADN’s weekly estimates of car and 
truck production, appearing in the 
Wednesday “pink sheet,” were more 
than 98 per cent correct compared 
with actual U. S. figures for 1936 
and the first half of 1937. 





NEWARK. 
allotted for the 
National Motor Truck 
be held in the Centre Market 
building here Nov. 6-12, accord- 
ing to A, L. Rice, secretary of 
the National Truck Show, Inc. 

A total of 50 truck and acces- 
sory manufacturers have drawn 
space for the show, Rice said. On 
the first floor will be located the 
following: 

Fruehauf 
Sales Corp.; 
Co.; Mack 


fourth annual 
Show, to 


Trailer Co.; 

The White 
International 
Truck Corp.; Brockway 
Co., Inc.; General Motors 
& Coach Co.; Chevrolet Motor 
Division; Ford Motor Co.; The 
Autocar Co.; Stewart Motor Car 
Co.; Federal Motor Truck Co.; | 
Dodge Brothers Corp.; The Stude- | 
baker Corp.; Cummins Engine, 
Co.; The Trucktor Corp. 

On the second floor will be the} 
following: 

Northern New Jersey Trailmo- | 
bile Co., Inc.; Marmon-Herrington | 
Co., Inc.; Wheels, Inc.; Diamond | 
T Motor Car Co.; Zenith Carbu- 
retor Co.; The Four Wheel Drive 
Auto Co.; De Luxe Products| 
Corp.; Gar Wood Industries, Inc.; 
— City Iron Works; Hege- 


Test Ford Parts 
With Aeronautic 
Weakness Finder 


DEARBORN, Mich.—A device | 
invented to safeguard the lives of 
airline passengers now is testing 
Ford V-8 parts for flaws in- 
visible even under a microscope. 

The device requires only iron 
dust and electricity to bring into 
plain sight cracks in the metal so} 
tiny they defy detection by any| 
other method of inspection. 

The method has proved so suc- 
cessful in “finding accidents be-| 
fore they happen” that the bureau | 
of aeronautics urged its use on| 


Motor 
Motor 
Motor 
Truck 


All space has been 


Reo 





all vital parts of airplanes and_| 
engines. Ford engineers believe | 
they are the first to bring this | 
safety measure into the automo-| 
bile field. 

The apparatus is simple to} 
operate. It consists of a powerful | 
coil of new design, which quickly 
magnetizes the part to be tested. | 
The operator then dusts the part 
with iron powder. The powder 
piles up in plain view along the 
entire length of any flaw in the 
metal. 

“A crack too small to be de- 
tected otherwise still is large 
enough to split the magnetic 
field,” one of the Ford tech- 
nicians said. “The field is positive 
on one side of the flaw and} 
negative on the other. The iron} 
dust therefore, is drawn at once} 
to the flaw and makes it plainly | 
visible.” 
A feature of the new flaw finder | 
its adaptability to mass pro-| 
duction technique. Parts’ sent} 
through the magnetizer are} 
placed in an oil bath containing | 
iron powder. Any crack is dis- | 
closed instantly to the inspectors} 
since the oil makes the line of | 
powder, which collects along the 
flaw, visible at a glance. 





is 


Uniform Transportation 
Laws Asked in Quebee 
MONTREAL — Privately-owned 
automotive transportation com- 
panies of Quebec will soon be} 
governed by uniform regulations, | 
since the province’s transportation | 
organizations have requested the| 
Quebec public service commission | 
to establish new laws concerning | 
pub'ic automobiles, autobuses and | 
trucks. 
A study of conditions will be 
made following the appointment 
of a special commission. 
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All Space Allotted for National Truck Show 


50 Truck, Parts Makers 
Will Exhibit at Newark! 


man-MacCormack Corp.; Bendix 
Products Corp.; Packard Motor 
Car Co. of N. Y.; Hercules Mo-| 
tors Corp.; American Bantam Car 
Co.; Standard Oil Co. of N. J.; 
Continental Motors Corp.; 
Buda Co.; Truck Equipment Co., 
Inc.; Henry Lohse Auto Body Co. 
of N. J., Inc.; Bendix-Westing- 
house Automotive Air Brake Co.; 
Walter Motor Truck Co.; 
Gibbon & Crisp, Inc.; Schwartz & 
Nagle, Inc.; Clydesdale Motor 
Truck Co.; Ward La France 
Truck Corp.; Electric 
Co.; Motor Improvements, Inc.; 
Detroit Compensating Axle Co.; 
W. C. Lipe, Inc.; 
Co.; Thornton Tandem Co.; 
kesha Motor Co.; International | 


The | 


Fitz | 


Battery | 


| under 
Briggs Clarifier | 
Wau- | 


Co.; The Heil 
Cleveland Pneumatic Tool 
State of N. J.—Dept. Motor Ve - 
hicles; Timken Detroit Axle Co. 
The building will be 
| formed to show not only the de- 
velopment within the truck in- 
dustry in recent years, 
complete story 


Harvester 


| 
| 
| 


trans- | 


but the]. ~y 
of man’s progress | tion of $5 in all passenger automo- | 


from the stone age to the ee) 


day will also be shown This 
story will be illustrated in mural 
form on 


=: Ontario Planning Slash 


In Its Automobile Fees 


TORONTO. 


A straight reduc-| ger cars are: 


bile fees, effective Oct. 1, has been | 
announced by Premier Mitchell | 


Hepburn of Ontario. He said it 


building, where high walls are | tario motorists of about $2,500,000. 


adapted for a panoramic scheme | 


of decorations, Rice said. 


The mural will be 800 feet long | 


and 10 feet high. 
More than _ 500 
units will be used on the two 


floors of the building, and the en- | 


tire decorative scheme will be 
the direction of Samuel 
Asch, who for many years super- 
vised decorations for national 
automobile shows. 


ears- 
writ eH allmark 


ec 
rs the car you 9° 


SOLE LOCO LOIT) 


FOR GREATER MOTORING 


| 


Computation of the saving was 
based on the highway depart- 
ment’s estimate of a 1938 regis- 
tration of 560,000 passenger cars. 


illuminating | Hepburn said his government was 


moving towards a nominal license 
fee, regardless of the horsepower 
or number of cylinders. The gaso- 
line®ax would be depended upon 
chiefly for highway operating rev- 
enues. 

Present license fees for passen- 


the first floor of the | would bring a direct saving to On- | 





Four cylinder, $7; 
sixes up to and including 28 horse- 
power, $12, over 28, $15; eights up 
to and including 35 horsepower, 
$15, over 35, $20; twelves, $30, six- 
teens, $40. 


Hepburn had previously an- 


|} nounced reduced fees for commer- 


cial vehicles and forecast that, in 
the event of departmental reve- 
nues remaining up, a_ similar 
treatment of passenger vehicle 


| fees could be expected Nov. 1. 
| Highway department revenue has 
| increased since his election by 


$8,000,000, Hepburn said. 

ADN’s editorials meeneiih an au- 
thentic interpretation of news vital 
to the industry. 


— THE HALIMARK 
OF HIGHER qunuiTy 


ae Today, everyone recognizes the advantages of Safety Glass. But, 


as'safety is, Many car manufacturers; tn their continuous - 
effort to provide the utmost in'quality and comfort, go-even further 
. and give you the added advantage of Safety Glass made of the finest 
- - polished PLATE Glass. This finer glass, painstakingly ground and 
"polished, not only minimizes eyestrain and fatigue because of its 
‘greater clarity and freedom from waviness, but it actually adds to 
the beauty of your car. In fact, the mirrdr-like brilliance of Safety 
PLATE Glass gives a touch of distinction to today’s smart motor ‘ 
car designs. To. obtain maximum driving comfort and beauty, 
make cértain that the car you buy has Safety PLATE Glass in every 
window. Look for the Safety PLATE Glass identifying mark—the . 
Hallmark of Higher Quality. Many manufacturers now completely 
equip their cars with Safety PLATE Glass, at no extra cost to you. 
Plate Glase Manufacturers of America, Pittsburgh, Peunsylvania. - 


_ COMFORT FROM YOUR 
‘NEW CAR AND A MORE 
LASTING SATISFACTION IN 
ITS APPEARANCE, LOOK FOR 
THIS. MARK OF HIGHER QUAL-- 
ITY IN ALL ITS WINDOWS. 


SAFETY PLATE GLASS ENHANCES THE APPEARANCE OF YOUR CAR AND ITS OCCUPANTS 


Safety DL aTE Glass 


SAFETY PLATE GLASS GIVES YOU A CLEARER, BETTER VIEW OF THE PASSING LANDSCAPE WITHOUT: DISTORTION 





Packard Joins 


In Working on ’38 Models 


DETROIT.—A shortened work- 
models, production on next year’s | 


week, plus continued tapering off 
at several plants, will drop pro- 
duction of cars and trucks to 36,- 
750 units the current 4-day week, 
ending Sept. 11, according to ADN 
estimates. This compares 
50,820 units in the previous week 
and 26,144 in the corresponding 
week of 1936. 


Althougn most plants are down 


for inventories and several more} 
the next few) 


will shut within 


Indiana Testing 


Centerline Curbs, 


WASHINGTON.—More_experi- 
ments with centerline curbs to 
separate opposing traffic on four- 
lane highways are reported by the 
American Public Works Assn. 

Indiana, which is making the 


most recent tests, is using a curb} 


or island 4 feet wide at the base, 


2 feet wide at the top, and it will | 
rise 4 inches above the pavement. | 
Colored concrete is being tested to | 


determine the best color for visi- 
bility. 

Michigan’s experiment in co- 
operation with the U. S. bureau 
of public roads, it is pointed out, 
was abandoned after a two-week 


trial with centerline curbs vary- | 


height. Engineers found the curbs 
were impractical under conditions 
in which they were installed, it is 
said. The curbs were constructed 
in alternate 500 foot section with 
intervening sections of undivided 
highway. 


with | 


| dustry’s 
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Short Work-Week Drops Output to 36,750 Units - 


is Studebaker 


weeks for changeover to 1938 
cars has already been started in 
two plants, Packard this week 
joining the parade started last 
week by Studebaker. Several 


others, 


operations on 1938 cars shortly. 


Ford, which is readying prepa- | 
rations for next year’s cars and} 
presently is cleaning up its 1937| 


models, figures to be the in- 


cording to ADN figures. This to- 
tal is down 5,000 from the 25000 
units produced the previous week. 


With Chevrolet the only unit in| 
at a slackened pace, | 
group ex-| 


operation, 
the General Motors 
pects to turn out about 10,000 jobs 
this week, ADN estimates. This 
is in contrast with the 15,000 units 
run off assembly lines last week 
by Chevrolet. 

All Chrysler units continue 
down for the second week. 

Studebaker, which started pro- 
duction of 1938 models last week 


| with 1,700 units, continues at 2,300 


units the current week. Packard, 


ithe other plant turning out next 
year’s cars, will get into the swing | 
with about 200 jobs this week. | 
This total will be increased grad- | 


ing from one to seven inches in| ually until normal operations are | 


attained. 


Graham should turn out about | 
four days this| p 
miscellaneous | 


jobs in th? 
week, with the 
group accounting for 
4.000 un'‘ts, according 
figures. 


250 


roughly 
to ADN 





NATIONAL 


AU 


TO 


SHOW 


Grand Central Palace, New York City 
October 27th to November 3rd, 1937 


HE complete 1938 offering of 
sories, service station equipment and trailers. 


trucks, acces- 
Last year’s 


cars, bodies, 


innovation—a mid-week opening and an eight-day show (Sun- 
day included) proved highly successful and will be repeated. 


That second successful 
display on the fourth floor- 


innovation—a 
-will be greatly augmented. 


trailer 


Lead- 


comprehensive 


ing makes of mobile home and commercial types. 


A large attendance of buyers, 
sales managers, 


agents, fleet owners, 


dealers, jobbers, purchasing 
engineers and industrial 


leaders assured. A few desirable spaces in accessory and trailer 


sections are still available. 


NATIONAL AUTOMOBILE SHOW 


366 Madison Ave., New York 


. Alfred Reeves, Manager 


Opens Wednesday, Oct. 27th 


including Hupmobile} 
which is re-entering the car field | 
this year, are expected to begin 


leader this week with | 
around 20,000 cars and trucks, ac- | 





A 


‘Drive Slow to Go 
Fast’ is Proved 

DETROIT.—The old story 
about the tortoise and the 
hare has come true. 

Applied to city automo- 
bile driving, a conclusive 
test in Indianapolis proved 
that by traveling 23.5 miles 
per hour, through traffic, a 
motorist reached a _ fixed 
destination faster than an- 
other driver permitted to 
set 45 as his maximum 
speed. 

Thus a man should drive 
slowly to drive fast, a study 
compiled by the Editorial 
Research office in Wash- 
ington, has just revealed. 








Car Sales Show 


Big Increase in 


Detroit in Aug. 


DETROIT.—Sales of passenger 
cars in Wayne County (Detroit) 
during August, rose to 8512 units, 
eclipsing the August, 1936, total of 
7,785 by almost 800 cars. During 
the same period, truck sales 
dropped to 489 units as compared 
| with 778 in August a year ago. 


| 





eight months of 1937 total 89,212 
as against 76,498 in the corres- 
ponding period of 1936. Truck to- 
| tals to date are 6,151 in the first 
eight months of this year as com- 
ared with 6,026 in 1936. 


With the exception of Ford, 
Dodge, Cadillac and Hudson, all 
passenger car makes showed a 
| substantial gain during August as 
| compared with a year ago. Ford 
| showed the biggest decline, while 
Dodge and Hudson revealed losses 
| of only a few units each. 


Sizeable increases were record- 
ed by Buick, Chevrolet. Chrysler, 
De Soto, Graham, LaSalle, Lin- 
coln, Nash- Lafayette, Oldsmobile, 
Packard. Plymouth, Pontiac, 
Studebaker, Terraplane, and 
Willys. 


Ernst J. Flentje 


CAMBRIDGE, Mass.—Ernst J. 
Flentje, reputed to be inventor of 
the first hydraulic shock 
for automobiles, died suddenly 


| week at the age of 81. He was ac- 
tive in his business until the day of 
his death, supervising the 
manufacturing plant where the shock 
absorbers were manufactured, prin- 
cipally for custom-made cars. 


ADN has over 200 correspondents | 


in strategic points throughout the 
United States and the world, to keep | 
its readers in step with march of 
events throughout motordom. 


Car registrations for the first | 


absorber | 
from | 
a heart attack at his home here last | 


small | 


‘Mass. Parley 
| Chan ges 


BOSTON. What organization | 
can accomplish is now being) 
shown in Massachusetts, with the | 
first conference set for next Tues- 
|day on what changes should be 
made in motor truck laws for 


lic utilities commission. It is the 


members of the Motor Truck Club 
of Massachusetts started a couple 


vehicle owners. 
signatures for a referendum and 


the truck law on the ballot, i 
was proposed to make the domi- 
nant political party responsible 


|from governor down, 
became alarmed. Railroad officials 
| were ordered to seek a conference 
and compromise. 

Out of that came a new law that 
was not such a handicap to the 
truck owners. In _ order 


years of operation under the law, 
in this year’s legislature to have 
hearings throughout the state. At 


may present their views person- 
ally, or in writing. From what is 
stated in the hearings the com- 
mittee will consider and make a 
report to the 1938 legislature. 


sided is shown by its makeup. It 
comprises Senator Newland H. 
Holmes, chairman; Representa- 
tives Walter R. Boylies, William 
A. Jones and Bernard P. Casey; 


of Mass.: John F. Curran, Ex- | 
pressmen’s League; Ralph H. Ca-| 
hout, Motor Truck Rate Bureau; | 
Timothy O’Neil, labor groups; H. 





Automotive Employment 


Up .5 Per Cent in N.J. 


TRENTON, N. J.—Employment 

in the automobile and parts in- 

dstry in New Jersey during July 

| lifted 0.5 per cent above the level 
of the preceding month, accord- 
ing to John J. Toohey jr., state 
commissioner of labor. This con- 
trasts with a gain of 0.2 per cent 
in the state’s all-industries em- 
ployment for the period. 

Total payrolls and average 
wages in automobiles and parts 
| slipped off 23.3 and 23.7 per cent 
respectively, during July, the 
| average weekly wage for the in- 


| dustry in the state being $25.48 in | 


| July as against $33.38 for June. 





ADN Production Estimate 
Weeks Ended Sept. 11, Sept. 4 


Week Ending Sam* 


Sept. t1 
GENERAL MOTORS ...10,000 
+Chevrolet 


Pontiac 


Lincoln-Zephyr 
CHRYSLER 
+Plymouth 
+tDodge 
Chrysler 
De Soto 


HUDSON-TERRA. 
+STUDEBAKER 
NASH-L®FAYETTE ... 
+WILLYS 

GRAHAM 

CORD .... 
+MISCELLANEOUS aie 





26,144 


Jan. | x0 
Sept. 11* 


1,381,994 
861,865 
182,369 
156.288 
148,287 

33,18~ 


Sept. to 
Date* 


19,000 
19,0090 


eck Werk Ending 
Sept. 4* 
15,000 
15,000 


1936* 


2,000 


1,046,013 | 


1,019,150 
950 
25,913 
706,700 
330.550 
252,550 
65.569 
49,510 
82.223 
79.157 
65.361 
62.275 
60.790 
13.851 
1,334 
312,532 


s 


) 
"7 He ONS He HR HE ae te ae 4 


+ > 
oe 
ve 


7,000 
50,820 61,962 8.817 330 


*Revised. +Includes Trucks. {Closed for Inventory. §F:gures Not 


Available. **Trucks Only. 


operators working under the pub-| 
aftermath of a fight by truckmen | 
of years ago when, with railroad | - 


aid, a law was passed that put/| 
rigid restrictions on commercial | 


and vote against every candidate | 
legislators | 


that | 
changes may be made after two} 


the Motor Truck Club filed a bill | 
a special unpaid commission hold | 


these meetings truck operators | 


Samuel Derby. Motor Truck Club | 


to Consider 


in Truck Law 


A. Poveleite, railroads; Frank 
Riley, public utilities commission; 
Richard K. Hale, public works 
| commissioner; Arthur W. Wood- 
| man, secretary. 

The Motor Truck Club legisla- 
tive committee has been contact- 
|ing members for some weeks and 
has much data tabulated for 
the commission from members 
| throughout the state. 


When the truckmen got enough | 


| let the news filter out that, with} 
it | 


| Whar 


you ‘Visi 





sit 
or live ine 
New York, 


| 
| 
| 
| 


That the commission is not one- | 


OTE. you are 


| 
_ discriminating. ; 


| 


‘ciate the privacy, 
convenience, dis- | | 
tinction and charm of 


Py 


a $ 
te 


aig" 


Parlor suites with serv- 
ing pantry and electric 
refrigeration, $12. 
and $15... Single 
rooms $5, $6 and © 
a “Poubie gs? F 5 
Ms and $10. 
The Barclay, _ 
111 East 
- ABth Street, 
New York. 





GEO. W. LINDHOLM 
Manager 
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4 San Antonio Car Sales Eclipse Ten-Year Record 


90% of Anti-Freeze Loss 
Laid to Leakage, Spilling 


SAN ANTONIO, Tex. — New 
records for the current decade 
were established here in August 
when sales hit 748 cars, trucks | 
and commercial units. The figures 
are especially significant, since | 
August is generally one of the} 
worst months of the year for new | 
car sales here. 


2 


in ’36 


18 trucks); 
truck, three commercial | 
units and four trucks; Graham, 
1; Hudson, 6; IHC truck, eight | 
commercial units and five trucks; 
LaSalle, 6; Lincoln-Zephyr, 14; | 
Nash, 1; LaFayette, 3; Oldsmo-| 
bile, 51; Packard, 22; Plymouth, 
49 (and four commercial units) ; | 


mercial units and 


GMC 


oOo. 


748 Vehicles Were Sold | 
Against 669 Units 


Oldsmobile enjoyed one of its| Pontiac, 38; Studebaker, 35 (and 


best months, and established|OD€ commercial unit); Terra-| 
something of a record in leading | Plane, 13, and Willys, 7. . 
all other middle-bracket makes in|} Registrations by out-of - the - 
passenger car sales with a total|/ county dealers included one IHC 
of 51. Jack Brosseau, Inc., com-| commercial unit, two Terraplanes 
pleting its first month as Lincoln- | and one Willys. Total, 610 cars, 
Zephyr distributor, rounded out/85 commercial units and 53 
the month with a total of 13 sales,| trucks, for a grand total of 748 
the best month since the Lincoln-| units. 

Zephyr was announced. | August sales 


during previous | 





Individual sales according to | years, were reported as follows: 





1933—390; 1934—642; | 


1936—669. . 
| 


1932—253; 
1935—694; 

Dealers look forward to Sep-| 
tember sales with confidence | 
that business will continue good, | 
and sales steady. It is pointed out 
that a large amount of money | 
will be in circulation, due in part 
to the bumper cotton crop. Gen- 
eral business conditions are 
showing improvement, with bank 
clearances up, car loadings show- 
ing an increase, and retail sales) 
the best they have been in years. 


for new car sales, the majority | 
of dealers reported good sales in| 
used cars. At present many of | 


|the dealers are clearing out their | 
| used stocks through promotion of | 


special sales in preparation for | 
the new models. 

1 

iti tticctea tana 

ADN’s Washington bureau supplies 

readers with all important happen- 

ings in the nation’s capital, affecting 

the automotive and allied industries. 





makes, follow: 

Buick, 30; Cadillac, 6; Chevro-| 
let, 148 (and 38 commercial units 
and 21 trucks); Chrysler, 17; 
De Soto, 13; Diamond T truck, 
1; Dodge, 34 (and five commercial 
units and three trucks); Federal 


truck, 1; Ford, 113 (and 24 com- 


Compulsory Light 
Dimming Among 


New Calif. Rules 


SACRAMENTO, Calif.—Califor- 
nia motorists must now observe a2 
number of new regulations on 
streets and highways, enactments 
of the 1937 legislature amending 
the state vehicle code having be- 
come effective. 

At the last session of the law 
makers 562 bills affecting motor- | 
ists were presented. However, the | 
comparatively few revisions were | 
mainly technical. 

Claimed by owners and dealers | 
alike to be the most important 
enactment is the new law making | 
it compulsory to dim headlights | 
when approaching within 500 feet 
of an oncoming vehicle. Although | 
this will require use of the lower | 
beams almost exclusively on city | 
streets after nightfall, it is pointed | 
out that it will greatly increase | 
safety. 

A new rule prohibits California | 
registration of cars not within the 
state, except those registered for 
factory delivery. | 

Riding on parts of a vehicle not | 
intended for use of passengers, 
such as running boards, is now 
prohibited, while one amendment 
changes the period for operators’ 
license renewal from two to four) 
years, but the two year period for 
chauffeurs’ licenses is retained. 

Another new provision requires 
broken safety glass in cars to be 
replaced with safety glass. 

Police are now authorized to re- 
snove cars parked illegally in front 
of entrances to private driveways, 
und permanent registration of, 
publicly owned vehicles and reten- | 
tion of license plates from year to) 
year is provided. 


Offices, Plant Moved 


By American Grinder 


CHICAGO.—Removal of the 
plant and general offices of the 
American Grinder & Specialty 
Corp. to Fond du Lac, Wis., is 
announced by E. Bockshe, presi- 
dent and general manager. 

The move was made, it is an- 
nounced, because of increased 
sales which have made expan- 
sion necessary and also because 
of the desire to be located nearer 
sources of supplies. 





Arthur R. Bangs 

BOSTON.—Arthur R. Bangs, 
pioneer automobile dealer, died here 
last week aboard an o!d Boston 
ferryboat, which he had bought some 
years ago and used as a home. He 
was a salesman with the Reed & 
Underhill Co. in 1902 that had the 
Knox and later the Franklin 
franchise. 





co- 


ON 


ROCHESTER, N. Y. 
automobile anti-freezes, for which 
the nation’s motorists will pay 
$67,000,000 this year, are 


age rather than through evapora- 


tion, according to Dr. H. C. Duus| 
j}and his associates E. H. Keller | 
In addition to a good month| and H. M. Cadot, chemists of the| 


Popular | 


lost | 
largely through leakage and spill- | 


volatile anti-freezes are supposed 
to remain undepleted. Tests, how- 
ever, based on 300 carefully 
checked cars operating in Wil- 
mington, Del., Boston, New York, 
Baltimore, Buffalo, Detroit, Chi- 
cago, Des Moines, Kansas City, 
Denver, and Salt Lake City show 
that in actual use the losses of 


representative brands of both 
types of anti-freeze practically 
are the same, he said. 

The tests showed that about 90 
per cent of the losses are due to 
|such mechanical causes as leaks, 

According to widespread belief, | thermal expansion of the cooling 
explained Dr. Duus, shared alike| liquid, forward surges of the 
by experts and the motoring/|liquid on sudden stopping, the 
public, all volatile anti-freezes| carry-over of fine spray by the 
are supposed to evaporate readily| violent agitation in the cooling 
from the radiator, whereas non- 


du Pont Co. “Zerone” division. 

The results of a seven-year in-| 
vestigation were reported at) 
Tuesday’s session of the Ameri- | 
can Chemical society’s 94th meet- | 
ing here this week. 





ORDINATES CARGOES 
LAND AND SEA BY 


With widely separated units — ports on the Gulf and in the Carib- 
bean, branches throughout the mid-west and eastern United States 
— Lykes Brothers Steamship Company faced a real co-ordination 
problem. Bell System Teletypewriter Service helped solve it simply 


and profitably. 


Now all operations are charted at headquarters in Houston, 
Texas. With the speed of typing-by-wire, branches have up-to-the- 
minute information on rates and space available on ships. Handling 
of cargoes is minimized. Branches secure bids on small space ship- 
ments at low cost, and keep customers posted on prices and delivery. 

A Lykes official says of Teletypewriter Service that its accuracy, 
alone, saves time and dollars for the company. Your own business, 


like Chevrolet, C 


hrysler and thousands of other subscribers, 


may use it profitably. Call a Bell System representa- 


tive and talk 


@ Private Line Teletypewriter Service 

xX Teletypewriter Exchange Service (TWX) 
x) TWX and Private Line Services 

oO Other Branch Offices 


it over. No charge. 


NEW BEDFORD CT’ 


NEW YORK 


oO CHICAGO BALTIMORE 


O KANSAs city 


O pattas 


NEW ORLEANS 


HAVANA 


CUIDAD TRUJILLO 





Hlievrolet Sales Establish 


153,636 Used C 
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Cars Sold 


Foi Another New Mark 


(Continued from Page 1) 


cially strong can sell more cars| 


than quantities of dealers who are 
financially weak,” said Holler. 
“The sales record of August was 
made with 9,600 dealers. In 1935, 


the next best year that we have} 


had for August sales, there were 
more than 9,800 dealers and in 
1929 the Chevrolet dealers num- 
bered 10,800.” 


The new August sales record 
was made without perceptibly in- 
creasing the used car stocks in 
dealers’ hands. Used car stocks 
were, at the end of August, ap- 
proximately the same as at this 
time last year which was the best 
year for a low used car inventory 
in the autumn that Chevrolet has 
had. 

New car stocks, however, were 
reduced at the end of August 
more than 20 per cent than at 
the same time in 1936. It is re- 
called that Chevrolet dealers re- 
duced their used car stocks to ap- 
proximately 90,000 during the 
early summer campaign and no 
great increase has occurred since 
that time due to the balanced 
operation that Holler claims for 
the sales department with a used 


A customer, 
not ad mass 


According to some government 


research, the average family 
lives on less than thirty dollars 
a week. I suppose that is what 
advertising men call the masses. 
Here and there is a man earn- 
ing $5,000 or more a year. He 
is what I would call a customer. 
There are about half a million 
of these customers. 


It’s a difficult problem to locate 
these half a million customers, 
scattered as they are among 
125,000,000 masses. 

Even if you advertise to the 
masses, you might miss the cus- 
tomers, for mass_ circulation 
must be built on appeal to aver- 
age intelligence, whereas people 
of high earning power are ’way 
above the masses in ability, men- 
tality and capacity for work. 


By editing THE DIGEST for 
busy people of high intelligence, 
it is my aim to corral the bigger 
part of these half million cus- 
tomers for high grade merchan- 
dise. As it happens, almost ex- 
actly half a million people now 
read THE DIGEST. 


What I am getting at is, if the 
masses cannot afford what you 
make, it might pay you to seek 
among DIGEST readers for cus- 
tomers. 


ALBERT SHAW, Jr. 
PUBLISHER OF 


iges 


ae Fourth Avenue 
New York City 
Detroit Office: 
710 Stephenson Bldg. 








car organization comprising 10 
specialized central office depart- 
ments, together with a used car 
field organization nearly as large 
as the new car organization and 
parallelling the new car selling 
structure. 

During the 1937 model year, the 
dealers went over the 100,000 sales 
mark five different months and 
crowded the century mark during 
July and August. They had five 
months of used car sales that 
washed over the 150,000 total and 
two months that were just short 
of that mark. 


A total of 2,105,700 new and 
used cars and trucks have been 
sold by the Chevrolet dealers dur- 
ing the 1937 model year to Sept. 1. 


The Chevrolet dealers and 
wholesale organization planned to 
set a new August sales record as 
the month started. Returns were 
watched closely in the central 
office as the reports arrived for 
the first 10-day period. A total of 
approximately 60,000 units had 
been sold at the end of the 20- 
day period, and it was evident 
that a mew record might be 
achieved, for ordinarily the final 


10-day period outstrips each of | 


the first two-thirds of any month. 

More than 39,000 units were 
sold during the final 10-day pe- 
riod of August, which is regarded 
by many as a record in itself. 

A careful estimate for the 1937 
sales year indicates that Chevro- 
let may have another 1,000,000-car 
sales. If this is accomplished, it 
will be the first time in the his- 
tory of the company that two con- 
secutive 1,000,000-car sales years 
have occurred. In 1936 Chevrolet 
s61d 1,168,000 new units. 


Pontiac Delivers 
19,773 Units for 
New Aug. Record 


PONTIAC, — Deliveries of new 
Pontiac cars during August were 
19,773, the largest August on 
record, according to C. P. Simp- 
son, general sales manager. This 
figure compares with 12,274 for 
August of 1936 and is only a 
slight decrease from July. 


Estimates for September indi- 
cate a continuation of Pontiac 
sales well above previous years. 

he figure set up for September 
by the sales manager is 15,500 
which compares with 8,811 for 
September one year ago. 

Stocks of both new and used 
cars in the hands of dealers are 
normal which shows the stability 
of business. 








NEW CHAIRMEN of Chevrolet’s National Dealer Planning and 
National Dealer Used Car committees shared a hearty laugh with 
W. E. Holler, Chevrolet general sales manager, at a banquet for the 


dealers Thursday night. 


E. E. Robertson, of Houston, Texas (left), 


presided at sessions of the Dealer Planning Committee, while H. H. 
Rhoads, of Beverly Hills, California (right), was chairman of the 
Dealer Used Car Committee meetings. 


August Records are Set 


By Cadillac-LaSalle Sales 


DETROIT. — August continued; 


the record-breaking pace that has 
marked Cadillac- LaSalle sales 
since introduction of the 1937 
models, according to Sales Man- 
ager D. E. Ahrens. 

Deliveries to customers during 
the month ran 26.5 per cent ahead 
of the previous high for August, 
Ahrens said, and more. than 
doubled the 1936 total. 

Figures show 3,806 Cadillacs and 
LaSalles delivered this year 
against the former record of 3,007 
set in 1928 and 1,740 in August, 
1936. 

“In view of the slight price in- 
crease the middle of the month, 
we feel August results are doubly 
significant,” said Ahrens. “The 
month was off less than two per 
cent from July. Generally, there 
is a 15 to 20 per cent decline from 
July to August.” 

Customer deliveries in August 
put accumulative sales of the 1937 
model above the 40,000 mark. This 
is virtually tied with the previous 


Complete Plans for U. S. 


Roads Research Station 

ABINGDON, Va.—Plans for the 
research station of the bureau of 
public roads here have recently 
been completed. Bids are being 
called for and will be opened on 
Oct. 18, and construction should 
begin soon thereafter. 

Completion of the buildings and 
the outdoor testing facilities for 
work such as has been carried on 
at the Arlington Experiment Sta- 
tion will give the bureau facilities 
it has desired for many years— 
adequately equipped and housed 
laboratories with considerable 
area for outdoor tests on a per- 
manent location. 





best 12 months in the history of 
the Cadillac-LaSalle dealer organ- 
ization. Accumulative totals on 
1937 models are based on 10 
months only. 

August was also the seventh 
consecutive month that has 
topped comparative all-time 
monthly highs for Cadillac- 
LaSalle, Ahrens Ahrens reported. 


Oldsmobile Sales 
Set New All-Time 
Record in August 


LANSING.—Oldsmobile’s retail 
sales in August established a new 
all-time high record for the 
month, showing an increase of 
more than 38 per cent over the 
same period of 1936, according to 
D. E. Ralston, general sales man- 
ager. 

During the month, Oldsmobile’s 
dealers delivered 16,978 new sixes 


and eights to customers, as com-| 
pared with 12,262 cars delivered 


during August, 1936, he said. 


Retail sales for the last 10 days 


of August totalled 5,035 units, an 


increase of 827 cars over the 4.208 | 
Oldsmobile sold at retail during) 


the final 10-day period of August, 
1936. From Jan. 1 through Aug. 31 
of this year, retail sales totaled 


146,700 new cars, a substantial in-| 
crease over the first eight months | 


of 1936, Ralston reported. 


Collections Rise 


LITTLE ROCK, Ark. — Gasoline | 
for August totaled | 


tax collections 
$917,803, as compared with $865,549 
in August, 1936, according to D. L. 
Ford, revenue commissioner. 
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New August Record 


Dedlers Piteeusl 


Chevrolet Sales 
Plans at Detroit 


DETROIT.—Dealers represent- 
ing all nine Chevrolet regions in 
the United States gathered in De- 
troit this week to make sugges- 
tions on national sales policies, 
and to carry back to dealers in 
the field the thanks of W. E. Hol- 
ler, general sales manager, for 
the new August record set last 
month. 

The dealers attending this 
week’s meetings came to discuss 
the market outlook for the fall in 
the light of the experience of re- 
cent months. At the first meetings 
Thursday, E. E. Robertson, of 
Bob Robertson Chevrolet, Hous- 
ton, Tex., was elected chairman of 
the National Dealer Planning 
Committee, and H. H. Rhoads, of 
Beverly Hills, Calif., was chosen 
chairman of the National Dealer 
Used Car Committee. 


Those attending the meetings 
of the Dealer Planning Committee 
included: J. A. McClure, McClure- 
Nesbitt Motor Co., Columbus, O.; 
E. F. McConaha, Bedford Chevro- 
let Sales Corp., Brooklyn, N. Y.; 
C. H. Shearer, Shearer Chevrolet 
Co., Burlington, Vt.; C. R. Wilson, 
Wilson Chevrolet Co., Morgan- 
town, W. Va.; A. M. Costley, East 
Point Chevrolet Dealer, Inc., East 
Point, Ga.; H. L. Lewis, Milwau- 
kee Avenue Motor Sales, Chicago; 
A. L. Land, Land-Goddard Chevro- 
let Co., Kansas City, Mo.; E. E. 
Robertson, Bob Robertson Chev- 
rolet, Houston, Tex.; and Gordon 
Warren, Hollywood, Calif. 


Those participating in the Deal- 
er Used Car Committee meetings 
were: R. K. Hurd, Hastings, 
Mich.; J. L. Doan, Doan-Calhoun, 








Inc., Philadelphia; A. V. Reopell, 
Springfield, Mass.; W. J. Lees, 
Rox Chevrolet Co., McKees Rocks, 
Pa.; E. R. McHenry, Planters 
Chevrolet Co., Inc., Wilson, N. C.; 
P. T. Smith, Smith Motor Sales, 
Hammond, Ind.; C. C. Brewer, 
Brewer Motor Co., Manhattan, 
Kans.; H. Wilcox, Lone Star Mo- 
tor Co., El Paso, Tex.; and H. H. 
Rhoads, Beverly Hills, Calif. 
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Schaefer Resigns Post 


With Silver Dome Co. 


DETROIT.—Kenneth M. Schae- 
' fer, who for the past year and a 
half has been associated with the 
trailer industry, has announced 
his resignation, effective Sept. 1, 
as vice-president and _ general 
sales manager of Silver Dome, Inc. 

Schaefer did not state his future 
| plans. 


For news of the men who make 
news in the automotive world, read 
Chris Sinsabaugh’s authoritative 
“Sparks” column. 
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Tardy Departure of Con IgTess Leaves Capital Giddy 


‘Silly Session’ is Followed 
By Startling 1 Traffic Rules 


By WILLIAM UI ULLMAN 


WASHINGTON.—Congress may 
have, at long last, done a fadeout, 
giving the national capital the 
first real rest since the new deal 
barged in, but matters of auto- 
motive importance march on. 
Some developments seem to savor 
of a silly season delayed by the 
tardy departure of the statesmen 
on Capitol Hill. 

For instance, the traffic division 
of the metropolitan police depart- 
ment discovered this week that 
unless a District of Columbia mo- 
torist has just two, no more nor 
no less, lights on his car he is a 
lawbreaker. This startling discov- 
ery was made by Capt. Milton D. 
Smith, commander of the di- 
vision, by exhuming an obscure, 
forgotten and unrepealed traffic 
regulation that all motor vehicles 
must have two lights, “no more, 
no less.” 

Capt. Smith thought that this 
voice from the grave might be 
the means of finding a solution of 
the troublesome fog light prob- 
fem. Quite oblivious to the fact 
that if taken literally the rule 
would put the felon mark on 





New Power Fuel 


Develops 150 mph 


ROCHESTER, N. Y.—At the 
meeting of the American Chemi- 
cal Society here, it was an- 
nounced that a new type of gaso- 
line has just been produced which 
will develop 150 miles per hour 
with easy riding. It is an “iso- 
butane derivative” of ordinary 
gasoline, and is one of the power 
products for internal combustion 
engines predicted at the meeting 
of the Farm Chemurgic Council 
at Dearborn last May. 

Dr. Gustav Egloff, of Chicago, 
who made the announcement, 





stated that already the produc- 
tion of the new power product 
had reached a point where the| 
United States Army would use it| 
for aviation purposes in 1938. For 
automobiles, the new gas would 
require not only changes in the 
power plants, especially in the 
combustion chambers, but that 
with the increased speed possible 
highways would have to be re- 
designed to the extent that curves} 
would have to be eliminated as 
far as possible. 


Steel Rate Drops 

NEW YORK.—tThe operating rate 
of steel companies will be 71.6 per 
cent of capacity for the week ending 
Sept. 11, compared with 84.1 per 
cent one week ago, 84.6 per cent one 
month ago and 68.2 per cent one 
year ago. This represents a de- 
crease of 12.5 points or 14.9 per 


|cohorts here were 





cent from the ‘Preceding week. 
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every car in Washington that 
carries taillights, he estimated 
that at least 20,000 are violating | 
the rule by having more than | 
two headlights. Accordingly he| 
instructed his men to stop all| 
such cars and warn the drivers. | 
In a few weeks, he threatens, ar- 
rests will be made. 

In the meantime motor clubs 
and others are pointing out the 
ludicrousness of such’ enforce- 
ment of out-dated regulations in- 
stead of their cancellation for 
substitution of modernized _ re- 
quirements. 

Another manifestation of the 
silly season was the discovery of | 
an amazing multiplicity of con- 
flicting traffic signs. On one block 
of beautiful new Constitution 
avenue there were found not less | 
than 30, prohibiting nine traffic 
actions. Bewildered motorists are | 
confronted every 50 feet with 
signs prohibiting parking at any 
time. Sandwiched between them 
are others which make it a viola- 
tion to park from 4 to 6 p.m. 
Another says it is all right to 
park for one hour between 8 a.m. 
and 4 p.m. In addition there are 
reserved parking spaces for of- 
ficial cars, taxicabs and buses. 

The week has also been marked 
by the sprouting of an automobile 
salesman union. Jesse B. Man-|} 
beck is the organizer and tem- 
porary president and at a meet-| 
ing this week his Federation of | 
Automobile Salesmen announced | 
a membership goal of 6500 in| 
Washington as_ its objective. | 
Among the demands outlined are | 
closed shop, definite salaries plus | 
commissions, prospect protection, | 
elimination of “house deals” and | 
standardization of trade-in deal- | 
ings. Manbeck said such unions 
are operating under American 
Federation of Labor charters in| 
Detroit, Milwaukee, Tacoma and 
San Francisco. 

Meantime John L. Lewis’ CIO} 
industriously | 
broadcasting his paeans in praise | 
of the United Automobile Work- | 
ers as one of the lustiest unions | 
in his whole outfit. Lewis spread 
it on to the extent of predicting | 
the UAW will achieve a numerical | 
strength “as great if not greater” 
than his own United Mine Work- | 
ers, “the greatest union in this 
hemisphere.” 

As an echo of the Milwaukee | 
convention, at which Lewis had 
to make a personal appearance to 
check the dog fight within the 
union, his tub-thumpers are hail- 
ing the UAW as one of the most 
typically American unions, “con- 
founding all predictions of hide- 
bound craft opponent of the CIO 
who claimed mass _ production 
workers could never be made into 
real union men.” 
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ONE-PIECE ALLIGATOR type hood and spacious luggage com- 
partment are two features of the 1938 Hupmobile line introduced this 


week. The radiator ornament serves as a handle 


for lifting the 


hood, as shown in the top photo. Both six and eight cylinder engines 
of the new models are of the L-head, in-line type. See photos on page 


1 and 20. 


Expansion of GM Parts 


Plant Half Completed 
SYRACUSE, N. Y.—More than 
half of the mew machinery 
needed in the present expansion 
program of the Brown - Lipe- 
Chapin plant of the General Mo- 
tors Corp. in Syracuse has been 
installed and before the end of 
the year, it is expected, the 11 


| aemae of floor space will prac-| 


| tically all be occupied in the pro- 
duction and storage of steering 
|gears, head lamps, tail lights, 
bumper guards and hub caps. 

A large part of the output will 
go to the new GM assembly plant 
at Linden, N. J. Employment at 
the Brown-Lipe-Chapin plant will 
be more than doubled, to around 
1,500 persons, according to the 
schedule. 








6 STATES FOR AUGUST, 1937-1936 


Complete cumulative figures appear each week until all 49 states are shown. 
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(13 Men Shifted 
In Sales Staff Of 
| Thompson Prod. 


CLEVELAND. 
territorial changes 


Promotions and 
affecting 13 


| men in the replacement sales or- 
| ganization of Thompson Products, 


Inc., have been announced by Tom 


|O. Duggan, general manager of 
| the company’s service division. 


Charles A. Cole, formerly De- 
troit district manager, has been 


| promoted to western division sales 
| manager, in charge of states west 


of the Mississippi, under E. T. 
Syvertsen, general sales manager. 
Phil Sommerlad, Chicago district 
manager, was similarly advanced 
to eastern division sales manager. 

Len W. Reeves has been pro- 
moted from southeastern district 
manager in Atlanta, to the origi- 
nal equipment division as sales 
engineer. His former territory is 
now divided between Robert L. 
Thompson, promoted to district 
manager, who continues his work 
out of Atlanta, and Robert B. 
Wick, a new district manager, in 
Memphis. Wick has been at the 
Cleveland plant of Thompson 
Products for two years. 

Stanley P. Bayless, formerly 
district manager in the Pacific 
southwest, was advanced to man- 
ager of the service division of 
Jadson Motor Products Co., Bell, 
Calif., a Thompson subsidiary. 

Knute B. Swennes, previously 
engaged in general field work, was 
made district manager in Nebras- 
ka, Colorado and Wyoming, with 
headquarters in Omaha. G. R. 
Moore, formerly in charge of this 
territory, has been transferred to 
St. Louis, succeeding Steve J. 
Hall, assigned to New York City. 
Howard E. Rowen moves from the 
Wisconsin, Illinois, Iowa territory 
to Chicago, to fill the post vacated 
by the promotion of Sommerlad. 
Ray Swarmer rféves from Kansas 
City to Los Angeles, replacing 
Bayless. Al Vinton, previously 
district manager in New York 
City, goes to Kansas City. 

Two more promotions to dis- 
trict managerships also were an- 
nounced. They went to Ray Shri- 
der, who has been doing general 
field work and now takes over 
Rowen’s old territory in Wiscon- 
sin, Illinois and Iowa, and to L. 
R. Shaffer. Shaffer has charge of 
Cole’s former territory, working 
out of Detroit. 


Sinsabaugh’s sparkling 
column is read by the 
” in the industry. 


Chris 
“Sparks” 
“wide-awake 


NICKELGRAM 
== 119A 


A novel engine, suited for oper- 
ation either on gasoline or dis- 
tillate fuels for farm tractor 
service, has been placed on the 
market by one of the well-known 
tractor builders. Its novelty lies 
in the layout of combustion 
chamber and valves in the hori- 
zontal plane over the cylinder 
head, permitting the use of very 
long drop-forged rocker .arms 
reaching from the camshaft to 
the valve tips. This simplifies 
valve action and valve gearing, 
as it eliminates the customary 
push-rods, tappets or lifters, etc. 
One of the interesting features 
of the engine is the use of the 
Proferall metal camshaft. made 
by the Campbell-Wyant & Can- 
non Foundry Company. This 
camshaft is an electric furnace 
alloy iron casting, containing 
several alloying ingredients in- 
THE cluding Nickel in its 


INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y. 
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War Frights Result in Heavy Selling on Street 


terly of 60 cents, payable on the 
same date. 

Diamond T Truck declared its 
quarterly of 25 cents, payable Oct. 
| 1, and Square D declared 35 cents 
a share, payable Sept. 30. Fedders 
Manufacturing declared 35 cents 
a share quarterly, this represent- 
ing an increase over the previous 
quarterly basis of 25 cents. This 
dividend will be paid Oct. 1. 

Packard Motor Car declared 10 
cents a share, payable Oct. 11, as 
against 15 cents paid Apr. 17, last. 

Cleveland Graphite Bronze de- 
clared an interim dividend of £0 
cents, payable Sept. 30. Similar 
amount was paid June 30. 

Trico Products declared regular 


Auto Shares Rise 
And Fall With 
Market as Whole 


By C. J. ALEXANDER 


NEW YORK.—Real liquidation | 
came into the stock market this 
week and automotive shares did 
not escape the heavy selling which 
broke out intermittently. On the 
other hand, the motors participat- 
ed fully in the rallies, when they 
came, and on the whole per- 
formed as well as, if not better) 
than securities in general. 

No new reasons for the decline 
in stocks have made their appear- 


Last Minute Wall Street Wires 


From C. J, ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


NEW YORK, Sept. 10, (3 P.M.)—On the wave of heavy sell- 
ing, the stock market declined from $1 to $6 today, 
carrying many shares down to new low levels for the 


year. 


ance over the past week. War 
scares continued to be assigned 
as the chief cause and it was not- 
able that the heaviest selling 
waves came when news from for- 
eign centers, particularly Europe, 


quarterly of 62% cents, Fruehauf 
Trailer declared quarterly of 50 
cents, as against 25 cents on July 
1, last, and Goodyear Tire & Rub- 
ber of Canada declared regular 
quarterly dividends of 62% cents 





was darkest. 

It still was pointed out, how- 
ever, that despite the good out- 
look for fall business, there ex- 
isted the problem of profit mar- 
gins. It appeared that Wall Street 
was convinced that business must 
adjust itself to continued large 
operating expenses. 

Therefore, it will take substan- 
tial gains in business volume to 
bring in the same profits. 

Considerable encouragement was 
found in the General -Motors fig- 
ures on August sales and Wall 
Street continued unable to find 
anything particularly wrong with! 
the outlook for the automotive in- 
dustry as a whole. 

Here are the ADN stock price 
averages compared with those of 
the preceding week and a year 


ago: 
Year 
Am ro 


Last This 


SE socccceose. SMe 1.43 

10 car-truck co’s.... 5 ; 

10 parts-access. 34.26 
4tire-rubbers ..... 38.19 33.00 5 19 ’ 


The losses as_to_ individual 
stocks were pretty evenly distrib- 
uted, at least as far as percentage | 
decreases were concerned. In) 
other words, the losses in dollar 
valuation on the basis of stock) 
outstanding were about the same 
for all stocks when figured on a 
percentage basis. | 





on preferred and 62 cents on com- 
mon, all payable on Oct. 1. 

Willys-Overland has made its 
re-anpearance on the New York 
Stock Exchange and came 
through the cyclone which struck 
the market Tuesday in good shape 
and gave virtually no ground on 
Wednesday. It was selling above 5. 

It sold above 5 in the early 
trading following its re-admission 
to the Big Board. 

The return of Willys-Overland 
to the Stock Exchange was, of 
course, the occasion of consider- 
able interest. It was commented in 
market letters that the company 
had staged a strong “come-back” 
and in the first half of this year 
had earned more than $950,000. 

The balance sheet for June 30, 
last. showed current assets of 
$5.683,093, comparing with $3,709,- 
293 on Oct. 31, 1936, and total 
quick assets of $3,457,404, as 
against $2,634,843. 


Income Rises 


RACINE, Wis.—The Twin Disc 
Clutch Co. reported net income in 


the fiscal year ending June 30 of | 


$354,454 compared with $259,244 in 
the previous year. These earnings 
|which are ofter all charges, are 
equal to $5.91 per share against 
$4.32 for the preceding year. 


Chrysler, General Motors and U. S. Rubber were 
among the chief losers. 


Ground Broken for New 
Inland Factory in N. J. 


CRANFORD, N. J.—Ground 


breaking ceremonies for the new 
plant of the Inland division of 
General Motors in Clark town- 
ship, N. J., were held Wednesday 
before nearly 100 county and 
township officials and corporation 
and divisional executives of Gen- 
eral Motors. 

With the ground breaking, it 
was announced that the general 
contract for the construction of 
the plant had been awarded An- 
drew Christensen, of Elizabeth, 
N.J. Work will be started at once, 





Safetyseal Co. Formed 


To Sell New Inner Tube 


BOSTON.—Safetyseal Inc., or- 
ganized recently with A. Grover 
Fitzgerald as _ president and 
Courtney Crocker as vice presi- 
dent and treasurer, has opened 
headquarters at 131 Clarendon 
Street. Fitzgerald invented the 
“Air-Container” inner tube years 
ago, which B. F. Goodrich Co. 
acquired later. 

He has developed another in- 
ner tube named Safetyseal, for 
which the company has signed) 





contracts with outlets carrying 
large orders. 


with completion scheduled around 
the first of the year. 


At a luncheon given by Mayor 
Theodore Lang jr., of Clark town- 
ship, immediately after the cere- 
monies, Wallace S. Whitaker, 
general manager of Inland at 
Dayton, and James D. Mooney, 
vice-president of General Motors 
in charge of overseas operations, 
spoke. 


The Inland plant will be built 
on a site of 83 acres three miles 
south of Cranford. It will con- 
sist of 117,000 square feet of 
floor space, of one story con- 
struction with a two-story office 
building. Products to be manufac- 
tured include rubber products 
used in automotive refrigeration 
and radio units manufactured by 
General Motors. 


Among the GM executives pres- 
ent were W. C. Williams jr., of 
Detroit, assistant to the director 
of manufacturing; Daniel C. Mc- 
Guire, of Detroit, general manager 
of the Argonaut Realty Division; 
H. O. K. Meister, general man- 
ager of the Hyatt Bearings divi- 
sion of Harrison, N.J., and Fred 
K. Brun, assistant general mana- 
ger of the GM export division, 
New York. 


‘GM Stockholders 


Number 363,675 
In Third Quarter 


NEW YORK.—The total num- 
ber of General Motors common 
and preferred stockholders for the 
third quarter of 1937 was 363,675 
as compared with 359,630 for the 
second quarter of 1937 and 342,832 
for the third quarter of 1936. 


There were 343,125 holders of 
common stock, and the balance of 
20,550 represents holders of pre- 
ferred stock. These figures com- 
pare with 339,130 common stock- 
holders and 20,500 preferred for 


the second quarter of 1937. 

The total number of stockhold- 
ers of both classes by quarters 
since 1917 follows: 


Year 


1917 
1918 
1919 
1920 
1921 
1922 
1923 
1924 
1925 
1926 
1927 
1928 
1929 
1930 
1931 
1932 
1933 
1934 
1935 
1936 
1937 


First 


1,927 
3,918 
8,012 
24,148 
49,035 
70,504 
67,115 
70,009 
60,458 
54,851 
56,520 
72,986 
105,363 
240,483 
286,378 
345,194 
372,284 
351,949 
350,663 
353,186 
358,080 


Quarters 
Second Third Fourth 
2,525 2,669 2,920 
3,737 3,615 4,739 
12,523 12,358 18,214 
26,136 31,029 36,894 
59,059 65,324 66,837 
72,665 71,331 65,665 
67,417 68,281 68,063 
71,382 69,428 66,097 
60,414 58,118 50,917 
53,097 47,805 50,369 
57,595 57,190 66,209 
70,399 71,682 71,185 
125,165 140,113 198,600 
243,428 249,175 263,528 
285,655 293,714 313,117 
359,046 364,401 365,985 
366,084 355,789 351,761 
348,230 349,524 350,164 
351,275 345,004 337,218 
345,265 342,832 342,384 
359,630 363,675* 


*Preferred stockholders of rec- 


ord July 6, 
stockholders 
1937. 


1937, and common 
of record Aug. 12, 


Parts Co. Headed 
By B. D. McIntyre 


MONROE, Mich.—B. D. McIn- 
tyre has been elected president 
and general manager of the Mon- 


roe Auto Equipment Co., 


ceeding his 


suc- 
father, Charles S. 


McIntyre, who died Aug. 26. The 
new president had been one of 
the directors of the company. 

At the special meeting of the 
board of directors, two other sons 
of the late president were named 
to executive positions. Charles S. 
McIntyre jr., was chosen secre- 
tary and W. D. McIntyre was 
elected vice-president and treas- 
urer. A. F. Meyer was re-elected 
vice-president. 


There was a flurry of dividend| 
declarations by automotive com- 
panies in the face of the weak- 
ness in the stock market and that 
in itself was a favorable indica- 
tion. 

Briggs Manufacturing declared 
a dividend of $1, payable Sept. 30. 
This was the same amount as paid 
three months earlier. 

Mack Trucks declared its regu- 
lar quarterly of $1, also payable 
Sept. 30. L. A. Young Spring & 
Wire declared the quarterly of 75. 
cents, payable Oct. 1, and Ross, 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, SEPTEMBER 10, 1937 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 








Last Sale 
Sept. 10 Sept. 3 


Last Sale 
Sept. 10 Sept. 3 


1937 


High NEW YORK High Low NEW YORK 


Lee Rubber & Tire 
Libbey-Owens-Ford Glass 
Ludlum Steel 

Mack Trucks (1) 
Midland Steel 

Mctor Products 

Motor Wheel 


27% 
79 
41, 
62%, 
48), 
38), 
26 
20%, 
24% 
447% 
12% 
37, 
9, 
47, 
23%, 


83! 5 Allis Chalmers Mfg. 62 
“9 + Americon C. & F 40's, 
33 American Chain y 30 
36/4 Auburn Arto y 16 
301, Bendix Aviation 184 
105'/2 Beth. Steel / 885, 
48/5 Bohn A. & B. 45 


Gear & Tool declared the quar- 
59% Borg-Warner 45/5 
59%, Briggs Mfg. 41, 


Canadian Rubber 
Prices Advance|| ‘” in Suet 7 


27 
1351, 
48 
48) 
62%; 
69, 


Willys Gains Listing 
On N. Y. Exchange 
TOLEDO.—Listing of the com- 


mon and preferred stock of 
Willys-Overland Motors, Inc., on 
the New York stock exchange 
has been approved by the govern- 
ing committee of the exchange, 
and trading was expected to start 
this week. 

Willys-Overland Motors, Inc., 
was incorporated on July 23, 1936, 
and by a plan of reorganization, 
acquired certain assets of the 
Willys-Overland Company, which 
had been in business since 1912. 
The latter company was an out- 
growth of the Toledo Motor Co., 
organized in 1908. Production of 
the three companies has been con- 
tinuous since 1908. 


Declare Dividend 


CHICAGO. — Directors of Borg- 
Warner Corp. this week declared a 
quarterly dividend of 50 cents per 
share on the common stock, payable 
Oct. 1 to stockholders of record as 
of Sept. 15. 


Packard 

Raybestos Manhattan 
Reo Motor 

Republic Steel Corp. 
TEES cca da ces weeake ake 17% 
Sparks-Withington 
Spicer Mfg. 
Stewart-Warner 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Det. Axle 
Timken Roller Bear. 

U. S. Indastrial Alcohol 
U. S. Rubber 
West’house E. & M. 
White Motors 

Yellow Truck 


1067/; 
42, 


. MONTREAL.—Rubber tires in 
Canada have been advanced in 
price from 2% per cent on all 
smaller sizes and grades to 7% 801 
and 10 per cent on all large sizes 37/, 
and the best grades. 8/4 

The increase will mean on an 233 
average $1.50 more per tire for 18014 
the smaller cars. Truck and bus 37> 
tires and tubes have increased 7 on 
to 10 per cent, which will add on ps 
the average about $6 to $7 and 11% 
$10 to $11 on some sizes and 41% 
types. On tires that run _ into 72 
heavy figures like $150 to $200, 6475 
the increase on the average will 70"2 
be $15 to $20. ae 

The increase has been made 47¥/q 
necessary by advancing prices in v, 2% 
the rubber market and higher 8 3g 
wage bills. 27% 18 


Chrvaler . 
Clark Equip. 
Cleveland Gr. 414 
Collins & Aikman 475, 
Com. Credit 61 
Commercial Inv. 57, 
Continental Motors 2% 
Curtiss-Wright / 5, 
Curtiss-Wright A 17% 
du Pont de Nemours 152%, 
Faten Mfg. 3114 
Electric Auto-Lite 36, 
Electric Storage Battery 351 
Evans Products 19 
Federal Motor 6 
Firestone T. & R. 3214 
Gabriel Co. 
General Elec. 
General Motors 52), 
Glidden 397% 
Goodrich, B. F. /; 34 
Goodyear T. & R. 361, 
Graham-Paige "3% 
Hayes Body Corp. 4, 
Hoedsi'tle Hers*ey B 21%, 
Houdaille-Hershey A 
Hudson Motor 
Hupp Motor 

Irter. Harvevter 


Johns-Manville 


1 
— CHICAGO 
Asbestos Mfg. 

Bendix Aviation 
Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 
Perfect Circle 

Pines Winterfront 
Wocdall Industries 


Bohn Ups Dividend 


DETROIT.— Bohn Aluminum & 
Brass Corp. this week declared a 


41 35 





13% 

37% 
104 

121! 


, || 23% 12% 
New Catalog Out | 4 3 

| 96', 
_CHICAGO.—A 16-page illustrated | 133 70” 
meeepeice aotaies. No. 1532, ~ oe 2334 12% Kelsey-Hayes W 
tion clutches, has been completed by 19! 9, Kelsey-Hayes W. B. dividend of $1.25, payable Oct. 1, 
Link-Belt Co. and is now available! against 75 cents paid in the preced- 


for distribution. | ing quarter. 


Federal Mogul 

Hall Lamp Co. 
Hoover Ball Bearings 
Murray Corp. 





Sparks » 
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dealers, unable to get new cars, | 
turned to moving trade-ins. Be- | 
cause of the company having | 
undertaken the national direction | 
of its dealers’ used car operations, | 
the retailers drove the wolf from 
their doors through used car sales 
while they were waiting for the 
new car to again come off the as- 
sembly lines. 

Estimates of how much the la-| 
bor troubles cost Chevrolet in the | 
way of lost sales because of the 
strikes are conservatively placed | 
at 200,000 units. 

* * * 

BUT HOLLER is not crying| 
over spilt milk, for his record} 
over the years seems to observers 
to be proof of the wisdom of his) 
firmly established policy of fewer 
but better dealers. He is credited 
with being the founder of quality- 
dealerships, which may be defined | 
as cutting down the number of 
outlets but giving each dealer a 
higher potential market and 
teaching the retailers the most 
modern merchandising and busi- 
ness methods of operation. There 
is no questioning the fact that the 
education given the dealers by the 
home office has paid big dividends 
both to the parent company and 
the men who sell the output. It 
is pointed out that in both ’36 and 
’37 dealer profits have been better 
than in the yardstick year of '29, 
when Chevrolet had 10,800 dealers 
as against 9,600 at the present 
time. 





x * * 


DEVELOPING the basic foun- 
dation of the quality-dealer pro- 
gram by establishing a research 
department which makes surveys 
of multiple-dealer cities to give) 
those areas a quality plan of 
operation that will last in bad 
years and take advantage of good 
years, has taken lots of Holler’s| 
time and energy. To protect the| 
equities of the dealers he has es- 
tablished a “supreme court” of 
men not on the company payroll | 
who examine the results of sur- 
veys and establish the policies of 
the company that will be pursued 
in the factory-dealer relationship. 
Wade Leach, Al Deane, Jack Din- 
neen, Nels Dezendorf and Fred 
Donner compose the court. 

+ * * 

ONLY THIS YEAR, a “plan- 
ning partnership” was established 
in Chevrolet with the dealers by 
the origination of two committees | 
of dealers—one on new and one on | 
used cars. These committees func- 
tion in zone and region. Finally the 
regional chairmen act as the na- 
tional committees that come to} 
Detroit each month. Recommenda- 
tions and suggestions as to sales 
plans and programs are made up 
the line by the dealers who serve 
on the committees. It is note- 
worthy that 62 per cent of their 
recommendations have been made 
the law that runs the Chevrolet 
sales department. The _ results 
. speak for themselves. 

* og * 

ANOTHER INNOVATION was 
added by Holler this year when 
he withdrew all factory contact 
from the Chevrolet dealers who 
have been rated quality dealers— 
about half of the 9,600. The dis- 
trict managers concentrate upon 
helping the rest of the Chevrolet 
dealers to become quality dealers. 
A plan of work has been evolved 
that makes the factory contact to 
the dealer a helpful proposition 
rather than a pressure business. 

om * * 





WHAT IS AHEAD for this new 
type of operation? Well, there is 
next year with an added 1,200 
daily production of new cars, 
which means an additional 2,000 
daily of used cars, because Chev- 
rolet production is going up in 
1938 when the new Buffalo plant 
swings into operation. 

That, it is said, means ample 
ears for the dealers in the fast 
selling season and more work for 
the whole Chevrolet sales depart- 
ment. It seems a_ staggering 
amount of work to me to load any 
man with that much extra goods 
to handle. But Bill Holler likes 
work, the Chevrolet dealers say 





' 


| Building, Detroit, 
| hosted by Col. Julius Ochs Adler, 


|pages to automobile news, 


| vertising 
|from baseball to automobile lan- 


they can stand the pace and the 
decks are cleared for action. 
* * * 

THE RESPECT the automobile 
‘ndustry has for the powerful 
New York Times was indicated 
by the attendance at the luncheon 
at the Recess Club in the Fisher 
on Thursday, 


general manager of the paper. 
The luncheon has become an an- 
nual event. Motor car executives 
were the guests, and Mrs. Anne 


|O’Hare McCormick, of the Times’ 


editorial board and Pulitzer prize 
winner for distinguished foreign 
correspondence, was the speaker. 

Never before at an affair of 
this sort have I seen so many of 
the brass hattery of the industry 
brought together under one roof, 
which may be considered a great 
tribute to the Times. The lunch- 
eoners included presidents of vari- 
ous car manufacturing companies, 
general sales managers, advertis- 
ing managers and so on down the 
scale, including even the tom-tom 
beaters, which is newly-created 
slang for the publicity men. 

ob * * 


OF COURSE, this being pre- 
show season, New York’s national 
exhibition was informally dis- 
cussed before the luncheon and 
I learned the plans of the Times, 
which seems to be going hook, 
line and sinker for Al Reeves’ 
enterprise. The Times will not 
only publish its annual show sec- 
tion on Oct. 24, two sections, as 
usual, but on Cct. 27, the opening 
day, it will give over several 
pic- 
tures and advertising. Sunday of 
show week, Oct. 31, the Times will 
again devote special pages to 
automobile news and advertising 
in its resort, travel and auto- 
mobile section, automobile news 


j}and advertising to be grouped to 


form a separate part of the sec- 
tion. 
a ok * 

A SORTA Tinker-to-Evers-to- 
Chance play was part of the ad- 
venture involving Henry Ewald, 
president of Campbell - Ewald, 
which handles the Chevrolet ad- 
account. Translated 


guage, it was a Ford-to-Chrysler- 
to-General Motors triple play. 
* * * 


Ewald had chartered for the 


season Danora, the big yacht of | 


Dan Eddins, president of Plym- 


| outh. Dan having taken a vaca- 


tion from yachting this summer. 
Ewald was out for a week-end 


| cruise last Saturday evening and | 


was trying to dock in the St. 
Clair river near Algonac up the 
lake from Detroit. It was misty 
and with a powerful searchlight 
on the shore line looked like 
smoke. A gentle bump telegraphed 
the news to the pilot house that 


After laying there for 19 hours, 
Ewald got a hail from another 
yacht that had just come in, 


| Charley Sorenson, general man-| 


ager of Ford. 


* * * 


“NEED ANY HELP?” 
phoned Sorenson. Learning the 


situation, he told Ewald to be pa- | 


tient and that he would send for 


one of the big dieseled Ford tugs | 


at Dearborn. And that help came. 


It took four hours for the big tug | 
to reach Algonac but only nine} 


minutes to yank Danora into deep 


water. 
* a * 


TWO MORE important dates 
on the preview circuit are an- 
nounced—Chevrolet on Sept. 24 
and Pontiac on Sept. 28, indicative 


of the fact that the industry as a} 


whole has got started on its 1938 
models. The main activity on the 
part of the Paul Prys and the 
Peeping Toms comes next week 
when the automobile editors have 
a date for each day. Buick 
Monday, Hudson Tuesday, Olds- 
mobile Wednesday, Willys-Over- 
land Thursday, Dodge Friday and 
Nash Saturday. 
selected Sept. 25. 


mego- | 


is | 


Plymouth has | 


| 


| 


| 





aes 


ee | 


* 
bo 


AMONG THOSE TAKING PART in the Chevrolet dealer meeting 
in Detroit this week are shown, left to right, H. L. Lewis, Chicago; 
E. A. Nimnicht, Chevrolet midwest regional manager, and A. L. Land, 


Kansas City. 
committee. 


Lewis and Land are members of the dealer planning 





Coming Events 


SEPTEMBER 
15-17—Akron. SAE Section Regional Tractor 
Meeting. 
29-30—Chicago. National 

nance Companies. 
29-Oct. |1—Chicago. SAE Section 

Transportation Meeting. 
20-Oct. '—Tulsa, Okla. SAE Fuels and Lubri- 


cants Regional Meeting. 


OCTOBER 
7- 9—Los Angeles. Ambassador Hotel, SAE 
National Aircraft Production Meeting. 
7-17—Paris. Automobile Salon. 
12-14—Chicago. National Oil Marketers Assn. 
Convention. 
14-23—London. Automobile Exposition. 
18-20—Chicago. National Assn. of Tire Deal- 
ers, Inc. 
27-Nov. 3—New 
Show. 
27-Nov. 3—Toledo. Automobile Show. 
28—New York. Commodore Hotel. 
nnal Dinner 
28-Nov. 8—Milan, Italy. 
bile Salon. 
%0-Nov. 6—Boston. Automobile Show. 
30-Nov. 7—L»s Ange'es. Automobile Show. 
29.Nav, 7—San Francisco. Automobile Show. 
31-Nov. 6—Cincinnati. Automobile Show. 
NOVEMBER 
'- 7—Youngstown, 0. Automobile Show. 
4-13—London. Commercial Automobile Show. 
6-11—Omaha. Automobile Show. 
&-12—Akron. 0. Automobile Show 
6-12—Columbus. 0. Automobile Show. 
6-12—Newark. Truck Show. 
6-13—Breoklyn. Automobile Show 


Assn. of Sales Fi- 


Regional 


York. National Automobile 


SAE An- 


International Automo- 


6- 
6- 
6 
6- 
6 

6- 

6 

6- 
8 

8 

12- 

13- 

13- 

13- 

13- 

13- 

14- 

14- 


14- 
15- 


15- 
15- 
15- 
17- 
20- 
27- 


- 4—Chicago. 


-li—Chicago. 
-19—Flint 


-21—Cleveland. 


-13—Detroit. 


13—Buffalo. 
13—Chicago. 


Automobile Show. 
Automobile Show. 
Automobile Show. 
13—Indianapo is. Automobile Show. 


-13—Newark, N. J. Automobile Show. 


13—Philadelphia. Automobile Show. 


-13—Pittsburgh. Automobile Show. 


13—Toronto. Automobile Show. 


-13—Des Moines. Automobile Show. 
-13—Syracuse, 


N. Y. Automobile Show. 

20—Glasgow. Scottish International 
mobile Exposition. 

20—Baltimore. Automobile Show. 

20—Hartford, Conn. Automobile Show. 

20—Jamaica, N. Y. Automobile Show. 

20—Rochester. Automobile Show. 

20—Cleveland. Automobile Show. 

20—Springfield, Mass. Automobile Show. 

21—St. Louis. Automobile Show. 

2!1—Portland, Ore. Automobile Show. 

18—Louisville, Ky. ATA Truck and Equip 
ment Show. ATA convention. 

20—Denver. Automobile Show. 

20—Jersey City. Automobile Show. 

20—Ottawa. Automobile Show. 

24—Milwaukee. Automobile Show. 

27—Montreal. Automobile Show. 

Dec. 4—Kansas Citv, Mo. Automobile Show. 

DECEMBER 

f—Peoria, Ill. Automobile Show. 

Motor and Equipment Whole 

salers Assn. 

ASI Show, Navy Pier. 

Mich. SAE National Production 

Meeting. 


Auto- 


JANUARY 
American 
Conclave. 


Road = Builders 


Assn. 





IHC to Liberalize 
Its 29- Year-Old 
Pensioning Plan 


CHICAGO.—Modification of the 
International Harvester Co.’s 29- 
year-old employe pension plan, so 
as to co-ordinate it more equit- 
ably with provisions of the fed- 
eral social security act, was an- 
nounced this week in a statement 
addressed to the company’s 65,000 
employes in the United States by 
Sydney G. McAllister, president. 

The changes in the company’s 
pension plan will have the effect 
of providing a greater measure of 
old age security for the older em- 
ployes with the longer service rec- 
ords. These older employes would 
be unable to accumulate an ade- 
quate old age pension under the 
federal plan. Some could not 
qualify at all for a federal pension 
because of their advanced years, 

Five different classifications of 
Harvester employes will benefit as 
a result of the company’s pension 
plan changes, all of them having 
had some part of their pension 
expectations reduced by the pros- 
pect that they could count on only 
a federal pension in their old age. 

Under the liberalized provisions, 
many thousand Harvester em- 
ployes are potential recipients of 
company pensions. Since 1908, 
nearly 5,000 employes have been 
retired on pension. There are now 
over 2,600 retired employes on the 
pension rolls, and the number will 
be increased by liberalization of 
the plan. 

The company has paid out $17,- 
800,000 in pensions. In 1929 all re- 
serves set aside for payment of 
pensions were placed in an irre- 
vocable trust fund, to be used for 
no other purpose than payment of 
pensions. At that time approxi- 
mately $18,000,000 was placed in 
the trust, and in the eight years 
since the company has appropri- 
ated out of earnings an additional 
$11,700,000. Approximately $30,000,- 
000 is now carried in the pension 
trust fund. 





SIRI a ANNI IDET sac! Sts. erasers 
ADN will cover the 1937 
Auto Shows with issues of 


Oct. 27th. 


SATURDAY, OCTOBER 23rd... 


® Delivered nationally Monday the 25th, two days prior to New York Show, 


opening 


WEDNESDAY, OCTOBER 27th... 


@ New York Show opening date, this issue will be published in Two Sections, i.e., one 
regular news edition of ADN edited by our own editorial staff from New York and a 
second section “Album of 1938 Passenger Cars,” printed in rotogravure and with all 
new car models and mechanical features illustrated. This edition will be mailed to ALL 
rated Automobile dealers in America and sold nationally on the newsstands at 25c per 


copy. 


SATURDAY, OCTOBER 30th... 


the yacht was aground and stuck. | 


@ Third New York Show issue continuing the new and wired reports of the three days’ 


results at New York. 


SATURDAY. NOVEMBER Gth... 


Helene, owned and skippered by | 


@ Chicago Show opening and final results from New York show, mailed to all rated 
dealers west of Pittsburgh. Wired report from Boston, Los Angeles and San Francisco 


shows. 


WEDNESDAY, NOVEMBER 10th... 
@ Second Chicago Show issue and in addition wired reports from ADN staff corres- 
pondents of the results at Columbus, Detroit, Indianapolis, Philadelphia, Pittsburgh and 
Toronto shows then in progress. 


SATURDAY, 


NOVEMBER I3th... 


@ Final results from Chicago and continuing reports from all shows, including openings 
at Baltimore, Rochester and Cleveland shows. 


MAY WE SUGGEST EARLY RESERVATIONS 
FOR ADVERTISING ANNOUNCEMENTS IN 


THESE 


IMPORTANT REGULAR 


ISSUES? 


Automotive Daily News 


The National Newspaper cf America’s Greatest Industry 


DETROIT 





” y MILES PER GALLON [NM OUR 


(SLER KOVAL!" 


— FREDERICK E. DUFFIELD, 


San Francisco, Calif. 


*“My wire and I recently drove 
from San Francisco to Seattle. 
Upon checking our mileage, 
we were unable to believe our 
Chrysler Royal could be so 


economical. 


“Subsequent check-ups, how- 
ever, proved that we were get- 
ting slightly less than 24+ miles 
to the gallon—-23 6/7 to be 
exact. ‘The new Gold Seal En- 


gine is truly a marvel!”’ 


WHEN THOUSANDS OF OWNERS TALK 
LIKE THIS .... IT'S NO WONDER 


CHRYSLER DEALERS ARE MAKING HISTORY! 





